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culation for two issues each week than is charged for single insertion by any 
news weekly of two-thirds the circulation, published under the old plan of one 
issue a week. The Semi-Weekly REPUBLIC is issued on Monday and Thurs- 
day. All orders for advertisements are charged from the Monday section, the 
advertisement being reinserted in the Thursday issue without additional cost to 
the advertiser. No advertisements are accepted for less than two insertions 
each week, 

The history of American newspaper circulation, written or unwritten, has 
not presented to the advertiser a more wonderful record of success than 
has been proven by the publication of the Weekly REPUBLIC in two eight- 
page sections every week. The substitution of a double Weekly issue at one 
dollar a year has been a death blow to old-time news weeklies. It is easily 
understood; readefs quickly distinguish between stage coach and railroad 
service; twice-a-week is better value for their dollar than once in seven days. 

Interested advertisers will be furnished rates and proved circulation for any 


issue by 
THE REPUBLIC, 


OR AT NEW YORK OFFICE: 


146 Times -Buitoine. St. Louis, Mo. 
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ATLANTIC 


ve hee 
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ihe 


The Homes 


of more than one-third of 
the entire rural population 
of the Atlantic Slope are 
brought under the influence 
of the 1400 weeklies which 
comprise the ATLANTIC 
Coast Lists. 

Upon the sitting-room 
tables of these people will 
be found their local papers 














































/ every week. 
\ No other publications do 
5 or can take their place, for 
Ps: 4 no others are so identified 
5 with the interests of the 














rural people. 

These local papers have 
their confidence and reach 
their pocket-books. 
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COMPARATIVE VALUES OF NEW 
MEDIUMS. 


One would imagine that when the 
circulation of a new journal is sufficient 
to insure a fair amount of publicity for 
any article advertised in its columns, 
the market for its advertising space 
would be just as good as that of a 
paper which has been in existence many 
years. This is not generally the case, 
however, as publishers of new papers 
are often heard to complain of their 
inability to secure advertising patron- 
age, notwithstanding that their charges 
for space are lower than the rates of 
long established journals of the same 
circulation. Advertisers will send busi- 
ness to the latter without any solicita- 
tion on the part of their publishers, 
but the most convincing evidence in 
regard to circulation fails to induce 
them to patronize a new medium. 

No doubt this is owing, in some 
measure, to the various circulation 
booming schemes many newly started 
journals resort to. The majority of 
advertisers regard circulations obtained 
in that manner with considerable sus- 
picion, and this, of course, prejudices 
them against all newcomers. 

Then most of the older publications 
have established reputations as adver- 
tising mediums. They have been used 
by successful advertisers mayy years, 
and it is natural to conclude that their 
patrons have proof of their value, which 
must necessarily cause all advertisers to 
regard them with greater favor. 

While recognizing all this, however, 
one cannot help believing that many 
advertisers refuse to employ new me- 
diums simply because they are new. 
In spite of the evidence they may re- 
ceive of the value of a new journal, it 
is impossible to convince them that 
money spent in its advertising columns 
would be a profitable investment. 

Mr. George Card Pease, the very 
courteous gentleman who has charge 
of the advertising of Scott’s Emulsion, 
in Mr. Scott’s absence, being asked 
his opinion of the comparative merits 
of new papers, said : 


“*T have no prejudice against new 
mediums, as I do not think they com- 
pare unfavorably with long established 
journals of equal circulation. When, 
as.is frequently the case, their rates are 
lower and their volume of advertising 
more restricted, they compare very 
favorably. I acknowledge that many 
advertisers are not easily persuaded 
into utilizing new mediums, but I do 
not consider this indicates that adver- 
tisers are prejudiced against them 
simply on account of their newness. 
If they were they would show bad 
judgment. 

‘**An advertiser whose appropriation 
for publicity is limited, instead of 
spending a portion of it ina number 
of papers of whose value he is uncer- 
tain, naturally prefers to invest it in 
those whose reputaticns as mediums 
are established and which are more 
certain to give good returns. These 
are necessarily the papers which have 
been in existence a considerable length 
of time. 

‘**In advertising Scott’s Emulsion, 
we are prepared to employ all kinds of 
mediums, old and new. If convinced 
that their rates correspond to the num- 
ber of readers they possess, we are in- 
different as to their individuality. 

** While a new daily paper may in- 
clude among its readers a certain num- 
ber who read other daily papers, I fail 
to see why this should lessen the value 
of its circulation. Because a man has 
seen our advertisement in one paper, 
we are none the less ready to spend 
money in affording him an opportunity 
to see itin another paper. The oftener 
he sees it, the greater chance there is of 
his becoming a purchaser of the article 
we advertise. As there is no reason 
why he should read a new paper less 
carefully than an old one of a corre- 
sponding character, I am confident 
that an advertisement in the former is 
just as likely to attract his attention 
as one in the latter. 

‘* IT hardly consider the possibility of 
a new journal's circulation having been 
built up, to some extent, by schemes 
should effect its value. When a paper 
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solicits the business of Scott & Bowne 
I examine its news and editorial col- 
umns with a view to ascertaining the 
character of its readers. Six years’ 
journalistic experience enables me to 
tell at a glance the class of people who 
read a paper by the character of its 
reading matter. If I think they are 
the sort of folk desirable to reach, we 
utilize the paper, regardless of the 
methods it has employed in working up 
its circulation.” 

Being asked whether he considered 
the readers of new papers as likely to 
be less conservative and, hence, more 
easily persuaded into giving any article 
they see advertised a trial, Mr. Pease 
said: ‘‘ No, I am unable to see why 
they should be less conservative than 
the readers of a paper which has been 
published a century if the two mediums 
correspond in their general character. 
In most cases people are ied to read 
a newly started paper because it has 
certain features they like and which 
the other papers do not possess. There 
is no reason why the people attracted 
to a paper on account of certain views 
it advocates, or certain news or literary 
matter it publishes, should be less con- 
servative than the folks who have been 
reading the same journal all their lives. 

‘*A new journal has to cut out its 
own field, or else present more attract- 
ively the features of a rival publication. 
Nothing succeeds like success. If the 
new paper has a good circulation and 
a promising individuality it is a good 
advertising medium, But in com- 
parison you must not put a paper occu- 
pying one field alongside another whose 
aims and purposesare entirely different. 
My rule is simply this: Be sure of 
your circulation and then go ahead ; 
and in negotiating be governed in price 
by the market price of similar publica- 
tions and the value you think the me- 
dium will be to your particular busi- 
ness.” 

Mr. Sydney M, Colgate, superin- 
tendent of the advertising department 
of Colgate & Co,, whose opinions were 
also solicited, said ; 

‘*T am constrained to believe that 
new publications have not the value as 
advertising mediums that long estab- 
lished journals of the same circulation 
usually possess. Curiosity prompts a 
great number of persons to purchase 


and read the first few numbers of a 
new daily paper, and any advertise- 
ments which appear in it then can 
hardly fail to bring results. 


In the 
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course of a week or two, however, 
when interest in the newcomer has 
abated and it has to rely entirely n 
the quantity and quality of its contents 
for its sale, it is not read so largely and 
carefully, and money paid for adver- 
tisements in it is not so certain of 
being a profitable investment. 

‘*In my opinion, the older journals 
are of greater value as mediums chiefly 
because their publishers are more par- 
ticuiar in regard to the character of the 
advertising they accept. The fact that 
an article is advertised in their columns 
is to some extent an indorsement of its 
merits. New journals are seldom so 
particular in that respect, and this nat- 
urally reflects to a degree on the value 
of the articles advertised in them. 

‘“Then a paper which has been in 
existence a long while usually possesses 
a more conservative, wealthy class of 
readers than one which has been pub- 
lished a limited length of time. Such 
aclass of readers is one most adver- 
tisers are anxious to reach, 

‘** The cost of space is relatively low 
in a new journal, but I hardly believe 
this has much influence on advertisers, 
as they attach more importance to the 
character of a paper's circulation than 
to the price charged for its space. In 
some cases new journals offer to print 
the announcements of certain adver- 
tisers for nothing, but even on those 
favorable terms publicity in their col- 
umns is not always desired. 

“* As a new paper is not so crowded 
with business as many old ones are, 
the publishers can surely afford to be 
as independent, and it is therefore 
easier for an advertiser to secure good 
positions. This, of course, is somuch 
in favor of the new papers, 

“*I do not think the fact that many 
new publications resort to schemes in 
order to increase their sales should 
prejudice advertisers against them, as 
many old journals which have large 
circulations and are regarded as first- 
class mediums constantly employ the 
same methods. 

““As I have previously intimated, 
people who are induced to read a new 
paper are generally less conservative 
than the readers of journals which have 
been long established. I, therefore, 
believe new journals are desirable 
mediums to utilize for advertising 
novelties, as the less conservative a 
man is the more easily he can be per- 
suaded into purchasing something out 
of the common.” 
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ADVERTISING FOR RETAILERS. 
Edited by Charles Austin ‘Bates. 

Retail merchants are invited to send advertisements for criticism and suggestion ; to 
ask questions about anything pertaining to retail advertising , to send ideas, experiences 
and hints for the betterment of this department, PRINTERS’ ink is a cl -house for 
ideas—this is the retail branch. 








Mr. C. F. Ballard, Washington C. 
H., Ohio, says: ‘‘I am a faithful 
reader of PRINTERS’ INK, and carry it 
as a pocket-piece from week to week. 
It is very valuable to me, indeed, and 
I have all my clerks read it.” 

Mr. Ballard changes his advertise- 
ments every issue, but keeps the same 
space, position and form. The adver- 
tisements are all good, but this one 
will serve as a sample : 


CARPET TACKS 


With sharp points, that will stick and 
drive, and an assortment of useful house- 
hold articles for house cleaning : 


STEP LADDERS, 





GRATE VARNISH, 

Stove PoLisH, 

FLOOR OIL CLOTH, 

FURNITURE POLISH, TABLE OI CLOTH, 
SMALL PACKAGE PAINT. 


Cc. F. BALLARD, Flower Fertilizer, 25c. Bags. 





I think this one could have been im- 
proved by giving a little description of 
the articles advertised, and the prices 
at which they would be sold. For 
instance, take step ladders. Instead of 
making a mere mention of the ladders, 
why would it not be a good idea to 
say, ‘“*A good, solid, five-foot step- 
ladder, with iron trimmings, for 57 
cents.” ‘Then go down the list with 
scrub brushes at 3 cents and stove 
polish at 5 cents. Of course these 
prices are a little lower than a dealer 
in a small town would be justified in 
making ; but even though he sell the 
goods at regular prices, it is better to 
tell what it is. It makes people believe 
that you are in earnest in advertising. 

« % 

I have an advertisement of C. S. 
Thompson's, music dealer in Marlboro, 
Mass. Here is the gist of it: 

“If a cat is howling and meowing around 
your back yard at dead of night and disturb- 
ing your peaceful slumber, also those of your 
neighbors, don’t get up in the dark, bump 
your nose against a half-open door and stub 
your toes against a chair in the vain attempt 
to find a bootjack, but arise, turn on the gas, 
and with a seven benign smile commence and 
play a few melodious notes on your Estey 
Piano Organ, and the cat will go away and 
‘never come back.’ Avis Ze fin.” 


This is an example of cleverness 





gone wrong. It strikes me that a 
piano or organ that would make a noise 
horrible enough to drive a cat out of 
the back yard would hardly be an in- 
strument one would want to purchase 
for pleasure. 

This reminds me of an ad which, I 
think, the Ivers & Pond people pub- 
lished several years ago. They 
adapted the story from the tale of 
Aladdin, in which Mrs. Aladdin traded 
the wonderful old lamp for the new 
one which the peddler brought round. 
The piano ad portrayed the peddler 
with his basket full of nice, new Ivers 
& Pond pianos, trading with the 
Arabian maiden for an old square. 
The first thing that came into a great 
many readers’ minds was the recollec- 
tion of the fact that Mrs. Aladdin 
made a very bad trade. 

It is very easy to make blunders of 
this kind in writing advertisements. 
It is a great deal easier to make it 
when one is trying to be particularly 
cute than when they are talking plain 
sense. Similes very often prove to be 
boomerangs, and should be handled 
very carefully indeed. They ought 
to be looked at on all sides, and then 
looked at again before they are used. 


* 

The Unicure Remedy Co. of De- 
troit are doing some very clever adver- 
tising in the Michigan papers. In 
Saginaw, recently, they arranged with 
Dr. Harriet M. Carbaugh to deliver a 
‘‘Unicure Beauty Lecture,” at the 
Academy of Music. This lecture was 
well advertised, and the admission fee 
of twenty-five cents charged. In ad- 
dition to this a large display advertise- 
ment of the Unicure Remedy Co.’s 
products was published, and the local 
agents given the benefit of it. 

For this particular kind of business 
this seems to me to be exceptionally 
bright advertising. From the notice 
of the lecture I judge that it was 
really an entertaining and valuable 
discourse, by which a great many 
women would be benefited. At any 
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rate, a Vv large number would 
certainly attend such a lecture, and if 
the talk was a good one and the toilet 
preparations of sufficient merit, it 
would undoubtedly result in a great 
deal of permanent good. 

Pal 

From E. E, Calkins, Ann Arbor, 
Mich,, I have as good a lot of ads as 
I have seen for a long time. They 
occupy about three inches single col- 
umn, and are evidently changed daily. 

In sending them Mr, Calkins says : 
** What little I may have learned about 
advertising I have got from PRINTERS’ 
Ink. It is hard to tell in the retail 
drug business whether the ads bring 
trade or not. We have sold more 
goods in the last eight months than ever 
before in the same length of time. I 
do not know how much is due to adver- 
tising, but I do not dare to stop.” 

That is the feeling that a great many 
business men have. They think they 
would like to stop advertising. They 
figure that it is a dead expense, and 
that some way or other they ought to 
be able to cut it off. They might with 
equal reason figure that their grocery 
bills are useless—that it is a good deal 
cheaper not to eat anything. I sup- 
pose there are people who would stop 
eating if they dared. 

Advertising ought to be the very last 
expense which a business man would 
think of reducing. There are instances 
in every town of men who have achieved 
moderate success without apparent ad- 
vertising. I know sucha case in Indian- 
apolis, There is a dry goods house 
there which, so far as I know, has never 
used a single line of advertising. They 
have been in business about ten years. 
The proprietor, for twenty years or so, 
was connected with one of the largest 
stores in the capacity of floor-walker, 
or some other position, which brought 
him in daily contact with the fre- 
quenters of that store. He is a mem- 
ber of a fashionable church and proba- 
bly of different societies and organiza- 
tions. All that, properly speaking, is 
advertising. His large acquaintance 
was merely advertising. It has taken 
him thirty years to gain a wide ac- 
quaintance, which could have been 
achieved in a very much less time, by 
the judicious use of newspaper space. 

There are all kinds of advertising. 
Advertising is merely letting people 
know that you are in a certain business 
and where. If you have any peculiar 
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advantages to offer—and most business 
men think that they have—this fact 
also must be brought out in the ad. 
In a town of 100,000, how long would 
it take a man to become personally ac- 
quainted with every actual buyer? It 
is doubtful if he could do it in half a 
century. Hecan do it in less than one 
year in the newspapers ! 

I do not think Mr. Calkins is justi- 
fied in questioning the efficacy of his 
advertising. He has sold more goods 
during the last eight months than in 
any previous eight months. People 
generally are satisfied, and more than 
satisfied, if their business this year 
equals that of last year. If Mr. Cal- 
kins has had an increase of business, 
there must certainly be a cause for it, 
and I think he need look no further 
than these very excellent ads of his. 
They have a ring of honesty about 
them—of simplicity and directness— 
which is quite refreshing. 

That kind of advertising will bring 
business sure. It is a good thing for 
the business as it is published, and the 
tone of it makes people think well of 
the store. . If it doesn’t result in direct 
trade, the after effect is sure to be 
good. 








HUYLER’S 


Our 50 cent Chocolates are not so good 
as Huyler’s. They don’t cont so 
much. They are finer any 
other Chocolates in Ann Arbor ex- 
cept our 75 cent ones. These latter 
are as nice as Huyler makes. 


CALKINS’ PHARMACY, 


%4 8. State St., Ann Arbor. 














$5.00 
-BUYS A 
CAMERA 


that will take a picture. More money buys 
a better one, but this cheap one will bring you 
lots of enjoyment. When warm weather comes 
again we would like'to fit you out. 


CALKINS’ PHARMACY. 





It may be that, on the days that these 
ads were published, nobody wanted 
chocolates or cameras. Just the same, 
the ads did some good. They help to 
create the impression that Calkins and 
Calkins’ drug store are reliable. 

















PRINTERS’ INK. 


For a Tailor (By S. P. Elias). 


Other 
mam 


J 

Folks 

Husbands 
get their clothing made to order 
from GOODFIT, the Tailor, who 


makes fine form-fitting suits to 
order from $20 up, in all styles and 
from an elegant selection of pat- 
terns, They listen to our admo- 
nition, DON’T BE A READY- 
MADE MAN, They know how 


to save money. 


For Groceries. 
Prompt 
Delivery 


is a feature of our business, The 
stock includes everything in the 
culinary department required at 

ome. The canned soups, meats, 
fish and vegetables that have be- 
come so ge are carried in full 
line. We deliver purchases of 
every kind, every where and at 
any time free of charge. Your 
children can do business just as 
safely with us as though you came 
yourself, 


i 


Does 
Yours ? 








For a Lailor—(By S. P. Elias). 


Beauty 
Attracts 


Beauty -—_ 

That’s why you are invited to 
visit the shop of GOODFIT, 
THE TAILOR, and look over 


= his beautiful selection of pat- 
terns tor Spring and Summer 
> fuits, from $20.00 up. per- 


fect fit and full satisfaction 
guaranteed. Don’t Be a 
READY-MADE Man, 


Goodfit, the Tailor, 
i ST., BLANKVILLE. 





For Any Business—(By Geo. V. Johnson). 
Insects 
In Sex. 


Both pronounced the same, but in meaning 
they are different. That is the way with 
bargains. Nearly «very advertisement an- 
nounces bargains, but in those announce- 
ments the word bargains has a great 
difference in meaning. Our bargains mean a 
reduciion of 25 per cent in the price of 
goods. A reduction of 25 per cent means a 
quarter saved out of every dollar, By trading 
with us you can give all those quarters to 
your wife for pin money. Then she is happy ; 
you are happy, aud we are happy. Yours for 


trade, 
BUYERS & SELLERS. 
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For Groceries. 


We Don’t 
Pretend 


that a pound of 30-cent Rio Coffee 
is as good as old Government Java 
at 40 cents, and the same prin- 
ciple holds = all through our 
large line of goods, We simply 
ledge ourselves to give the very 
t values, and goods that are 
pure, fresh and standard. 





For Shirts (By J. E. Scanlan). 


A Shirt Tale<—~ 


Once upon atime Mr. Mann boughta 
white shirt and the second time he put 
it on the button holes broke and one 
sleeve ripped almost out. Then Mr. 
Mann made the air blue with words 
like these: —— ! ——!! wt! 

thus endangering his chances of going 
to Heaven. 

His wife adroitly concealed herself 
in the high grass while he was doing 
the war dance. The very next day 
she sent him to Scanlan’s to buy the 
Gold and Silver white dress shirts, 
because she knows they have hand- 
worked button holes, real Irish linen 
bosoms and cuff bands, re-enforced 
backs, and many other desirable feat- 
ures, Prices, $1.00 and $1.25. 


— MN —— 


(THE END.) 


——>- Scanlan’s. 
For Shoes. 
One Day 
Last Week 
We Had 
Two Customers, 


one of whom was greatly pleased, the 
other disappointed. Both came in 
answer to our advertisement of odd 
pairs of ladies’ shoes. One wore 2B, 
the other 3%D, and “the other” 
couldn’t find a fit. She was unhappy 
about it. Only a few of these shoes are 
as large as 3% D, though that’s a small 
size. 

, The 
asts 

get $2, 
at 





are all small sizes and narrow 
ut if your feet fit them, you'll 
$3, $334, $4, and up to $6 shoes 


$1.20. 





For Trousers—(By J. E. Scanlan). 
Your Pants 
Are Afraid__—> 


round the bottom, Pardon our 
noticing it, but we’re trayed 
you don’t realize how it spoils 
your otherwise faultless appear- 
ance, Anyway, we feel as if 
we really had to tell you that 
we've some <esirable Trousers 
as low as $2.25. 


16) 
ome) 

oO 
ome} 
12) 
12) 


0.0 
0.0 
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THE PRINCIPAL PUBLICATIONS REPRE- 
COMPILED BY 


1894. 


It is not found practicable to include 
all the class publications and those 
printed in foreign languages, but it is 
believed that this compilation will be of 
practical use and benefit to advertisers 
and agents haying business transac- 
tions with those papers whose foreign 
advertising is in charge of a ‘‘ Special 
Representative.” 


ALABAMA, 
BIRMINGHAM, 
. Van Doren, Tribune B’ld’g 
cx Cc. Beckwith, Tribune B'ld’g 
MOBILE. 


Register, ...J. - Van Doren, Tribune B’ld’g 
N . L. Moses, Vanderbilt B'ld’g 


A LIST OF 
SENTED IN NEW YORK. 
HENRY BRIGHT, APRIL 25TH, 


New: 
Age Herald. 


CWE. cocceces 
MONTGOMERY, 
eer J. E. Van Doren, Tribune B'ld’g 
ARIZONA. 
PRESCOTT. 
Journal-Miner.S, P.Palmer,RhinelanderB’ld’g 
ARKANSAS, 

LITTLE ROCK, 
Gazette........ T. D. Taylor, Tribune B’ld’g 
CALIFORNIA, 

BAKERSFIELD, 
Californian............ E. Katz, World B’ld’g 
EUREKA, 

} as f S. P. Palmer, Rhinelander B’ld’g 

FRESNO, 
Expositor............- E. Katz, World B’ld’g 


Republices. S. P. Palmer. Rhinelander B’ld’g 
LOS ANGELES, 

Express ..... S. P. Palmer, Rhinelander B’ld 

Times-Mirror.... ..... E. 


Katz, World B’k 
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The New York Special Agents. 


MARYSVILLE. 
Appeal...... S. P, Palmer, Rhinelander B’ld’g 
OAKLAND. 

Pimes IIIT FE» Kats, World Bild’ 
RIVERSIDE, 
er fe E. Katz, World B’ld’g 
REDLANDS. 
Citrograph....... see E. Katz, World B’ld’g 
SAN JOSE. 

Bereld .....cceccoccsess E, Katz, World B'ld’g 
Mercury....S. P, Palmer, Rhinelander B’ld’g 
SAN FRANCISCO, 

Chronicle. . Gn, a. Hirsch, Temple Court 


Morning Call . Misch, Potter B’ld’g 
Evening B ulletin. . F x Misch, Potter B’ld’g 
i ee F. S. Gray, Tribune B'ld’ g 
Report,....A. F. Richardson, Tribune B'ld’g 
Examiner. bs qatneeee E. Katz, World B’ id’ 
Eve’g Post..S. P. Palmer, Rhinelander B’ld’ g 
Argonaut.. .S, P, Palmer. Rhinelander B'id’g 
WR ci scaccwtsecnce E. Katz, World B’ id's 
Jewish Progress....... E. Katz, World B’ id’g 
Jewish Times and ee 

E. Katz, World B’ld’g 


SACRAMENTO, 
Record-Union.S, C. cube. Tribune B’ld’g 
Ds pnconvucsqassewent E. Katz, World B’ld’g 

SAN DIEGO, 

DE. ccidcvcecéécuneebe E. Katz, World B’ld’g 
eee a. cemed E. Katz, World B’ld’g 
SANTA BARBARA, 

SUOD. i cataecosesannin E. Katz, World B’ld’g 
SANTA ANA, 

GE. coteedcen sewed E, Katz, Worid B’ld’g 
SAN ROSA, 

Democrai....... tS. P. Palmer, Rhinelander 

Republican...... f B’ld'g 
STOCKTON, 

Independent... a og P, Palmer, Spare 

Mail...... uae ee B’ld’ 


SAN BERNARDINO. 
Times-Index.... ” P, Palmer, Rhinelander 
Courier... .co.ees B’ld’g 


CANADA, 
; HAMILTON, 
Times..-.-- LR. V, Somerville, Times B’ld’g 
HALIFAX. 


Chronicle and Echo 
Herald and Mail., 
Wesleyan.......... 


* ¥. somite” Times 


Whig... 
News.. .... 

LONDON, 
-R. V. Somerville, Times B’ld’g 


MONTREAL. 


Free Press... 


a ae R, V. Somerville, Times B’ld’g 
Witness.... 
Gazette.... tr. V. Somerville, Times B’ld’g 
La Presse. , 
OTTAWA, 
Journal.......R. V. Somerville, Times B’ld’g 
QUEBEC, 
Chronicle. ....R. V. Somerville, Times B’ld’g 
os ST. JOHNS, 
eS LR. V. Somerville, Times B’ld'g 
Progress...... R, V. Somerville, Times B’ld'g 


Messenger and Visitor, 
. V. Somerville, Times B'ld’g 
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TORONTO. 
SE ca 35 ceneee 
access 
pecans. 1B. V, Somerville, Times 
S. S, Banner,..... Bis 


Saturday Night... 
Farm and Fireside 


VANCOUVER. 
News-Advertiser, 
R, V. Somerville, Times B’ld’g 
VICTORIA, 
Colonist...... R. V. Somerville, Times B’ld’g 
WINNIPEG. 


Free Press and Sun, 
R. V. Somerville, Times B’ld’g 
COLORADO. 
DENVER, 


Rocky Mountain News, 
enry Bright, Tribune B’ld’g 


a eseces T aylor, Tribune B’ id’ 

; ee G. E. Randall, Tribune B'ld’g 

Republican. ..S. C. B eckwith, Tribune B’ld’g 

JOG ccccccces W. E. Scott, 114 Nassau St 
LEADVILLF. 

Chronicle, ... S. C. Beckwith, Tribune B’ld’g 


Herald- Democrat 
S. C, Beckw ith, Tribune B’ld’g 
CONNECTICUT 
BRIDGEPORT. 
Union........0. L. Moses, Vanderbilt B’ld’g 
HARTFORD. 
TER... .»»Perry Lukens, Tribune B'ld’g 
NEW HAVEN. 
G. P. Thompson, 25 Broad St. 
--G. P, Thompson, 25 Broad St. 
DISTRICT OF COLUMBIA, 
WASHINGTON, 


oaeve Geo. Batten, World B'ld’g 
L. R, Hammerslay, Potter B’ld’g 
National Tribune, 

Byron Andrews, Wor!d B’'ld’¢ 
.M. C. Reefer, Tribune B’ld’g 


FLORIDA. 
JACKSONVILLE, 
Times-Union, N, M. Sheffield, Tribune B’ld’g 
Metropolis.. ..L. V. Urmy, Vanderbilt B’ld’g 
Florida Citizen. Henry Bright, Tribune B’ld’g 
GEORGIA. 


ATLANTA, 


Palladium 
Union.. 





ee 


Constitution, 
Nichols & Holliday, Temple Court B'ld’g 
Sunny South, 
Nichols & Holliday, Temple Court B’ld’g 
Southern Farm 
Nichols & Holliday; Temple Court B’ld’g 
ournal, , S. C. Beckwith, Tribune Bild’ 
hristian ‘Tndex, 
L. V. Urmy, Vanderbilt B'ld’g 
AUGUSTA. 
Chronicle, ,.S, S. Vreeland, Vanderbilt B’ld’g 
SAVANNAH, 
S. P. Palmer, Rhinelander B’ld’g 


ILLINOIS. 
CHICAGO. 
Even’g Journal.S.C. Williz ams, Tribune B’ld’g 
Western Newspaper Jnion, 
W. H,. Remington, Tribune B’ld’g 
+eee-M. H. Fischer, World B’ld’g 


Se 


Dispatch. . 
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News....... J. M. Miller, Tribune B’ld’g 
Tribune......A,. H. Franciscus, Times B’ld’g 
Herald........ | T. B. Eiker, Tribune B’ld’g 
SO ons cvtene br B. Eiker, Tribune B'ld’s 
egy pe seen is Woodward, Tribune Bild’s 
RE: S. C. Beckwith, Tribune Bld’ 


Arkansaw Traveler | L.V. Urmy, VandtB'ld’s 
Banner of Gold. f L.V. Urmy, Vand"tB'ld’g 
Chicago Nowepage: | Union List, 

J. Carleton, ro Spruce St. 
Illustrated Sun, 
G. L. ae Temple Court B’ld’g 





Elite. ..... é Gray, Tribune Bldg 
Irrigation. q - Bush, Times B'ld’x 
Farmers’ Review. tJ, Rok Bush, Times B’!d’ x 
Inter-Ocean..... obeke Me Crall, Times B’ld’g 
QUINCY. 
Farmers’ Call,,..... J. C. Bush, Times B’ld’g 
INDIANA, 
ANDERSON. 


Democrat... ...F.S. Gray, Tribune B'ld’g 


CRAWFORDSVILLE, 


Argus-News...... F. S. Gray, Tribune B’ld’g 
COLUMBUS. 
Republican....,.. F. S. Gray, Tribune B’ld’g 
EVANSVILLE. 

Evening Tribune 
Morning Courier | L. V. Urmy, Vanderbilt 
Wi aciadsaes B’ld’g 
Journal,...... 
a es NE. 
ee, OPE eee s. , Tribune B’'ld'’g 
Journal,......0. L. yf oo Janderbilt B'ld’g 


INDIANAPOLIS, 
Daily Sentinel, ....F. S. Gray, Tribune B'ld'g 


ae M. C. Reefer, Tribune B'ld’g 

PENNE. .icccees cee L. H. Crall, Times B’ld’g 

Jews...... Perry Lukens, Jr., Tribune B'ld’g 
JEFFERSONVILLE. 

OR cise wsvens< F.S. Gray, Tribune B’ld’g 
LOGANSPORT, 
Ce F. S. Gray, Tribune B’ld’g 
LAFAYETTE. 

Journal,.... ..+s.F. S. Gray, Tribune B'ld’g 
MUNCIE, 

OM. 0s sicusincs F, S. Gray, Tribune B'ld’g 
MADISON, 
| F.S. Gray, Tribune B'ld'g 
MICHIGAN CITY. 

WR. cccevssacens F, S. Gray, Tribune B'ld’g 
NEW ALBANY. 

TN Oe F. S, Gray, Tribune B’ld'g 
RICHMOND, 

Telegram ........F. S. Gray, Tribune B’ld’g 
SHELBYVILLE, 
Democrat......... F. S, Gray, Tribune B'ld'g 
SOUTH BEND. 

BHIBURB, ..ccccees F. S. Gray, Tribune B’ld’g 
TERRE HAUTE, 
Express..cscse os F. S. Gray, Tribune B'ld’g 
VINCENNES, 

Commercial. .... ..F. S. Gray, Tribune B’ld’g 
IOWA. 

BURLINGTON, 

Hawkeye.....0. L. Moses, Vanderbilt B’ld’g 


DAVENPORT. 
Times........L. V. Urmy, Vanderbilt B’ld’g 
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SIOUX CITY. 

Times . .,.. L. V. Urmy, Vanderbilt B’ld'g 
Tribune...... S.C. Williams, Tribune B'ld’g 
DES MOINES, 
ay Selsindg L, V. Urmy, Vanderbilt B’ld'g 
owa Homestead........ J.C. Bush, ‘Times 

Western Farm Journal.. f B'ld'g 
KANSAS. 
ATCHISON, 
Champion, ....0. L. Moses, Vanderbilt Bld’g 
Daily Globe..... S. Carruthers, Times B’ld’g 
TOPEKA, 


State Journal, 
Perry Lukens, Jr., Tribune B’ld’g 


WICHITA, 


Eagle...... ..S. C. Beckwith, Tribune B’ld’g 
KENTUCKY. 
COVINGTON. 
Kentucky Post..E. T. Perry, Tribune B’ld’g 
LOUISVILLE. 


Home and Farm 
T.E. Kohilhass, Tribune B'ld'g 
Courier Jour 


-E. Richardson, Tribune B’ld’g 
F. Richardson, Tribune B’ld’g 
cae: ‘ith D. La Coste, Potter B’ld’g 
Post . Vreeland, Vanderbilt B’ld’g 
Farmers’ Home Journal, 
3. Cc. Bush, Times B’ld'’g 


> LOUISIANA 
NEW ORLEANS. 
Or S. C, Beckwith, Tribune B’'ld’ 


ld'g 
Item,........O. L. Moses, Vanderbilt B’ld’g 
Times-Democrat, R, A, Craig, Times B’ld'g 
MAINE, 
AUGUSTA. 


Comfort...... L. A. Leonard, Tribune B’ld’g 
Allen's List, A. F. Richardson, Tribune B'ld’g 
¢ Vickery & Hill's Lis * 

Cc. E. Ellis, Temple Court B'ld’g 


BANGOR, 
Commercial, 

Pe Lotem, J Tribune B'ld'g 
News........ 0. L. M anderbilt B’id’g 
PORTLAND. 

PER cosesd O. L. Moses, Vanderbilt B’ld’g 
MARYLAND. 
BALTIMORE, 


American........ D, P. Bevans, World B'ld'g 
i (SC, Beckwith, Tri- 

' bune B’ld’g 

. Re efer, Tribune B'ld’g 





MASSACHUSETTS. 
BOSTON, 
Herald,.... A. F. Richardson, Tribune B’ld’g 
LYNN, 
Item......Perry Lukens, Jr., Tribune B’ld’g 
LOWELL. 
Citizen. ...Perry Lukens, Jr., Tribune B'ld’g 


SPRINGFIELD. 
Republican. ...Henry Bright, Tribune B'ld’g 
Farm and Home, 
Geo. B. Briggs, 52 Lafayette Place 
N. E. Homestead, 
Geo. B. Briggs, 52 Lafayette Place 


MICHIGAN, 


DETROIT, 
Henry Bright, Tribune B'la’g 


SE eondines> 
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Evening News..C. J. Billson, Tribune B’ld’g 
Free Preas........ 


. A. Craig, Times B'ld’g 
Illustrated Sun 


S. $. Vreeland, Vanderbilt B’ld’g 
Sunday Sun. S. Vreeland, Vanderbilt B’ld’ g 
Tribune,....... M. C, Reefer, ‘'ribune B’ld’g 
Colman's Rural World, 
Jj. od Bush, Times B’ld'g 
GRAND RAPIDS, 

Democrat. ..... H. D. La Coste, Potter B’ld’g 
| era M. C, Reefer, Tribune B’ id’ 
SUPERIOR, 

Telegram,.Perry Lukens, Jr., Tribune B’ld’g 


MINNESOTA. 
DULUTH, 
News-Tribune, 
Perry Lukens, Jr., Tribune B’ld’g 
MINNEAPOLIS. 
..R. A, Craig, Tribune B’ld’g 
L Lord. Temple C ourt B’ld’g 
Van Doren, Tribune B’ld’g 
Penny Press. &. TC Lord, Temple Court B’ld’g 
Housekeeper, 
C. E. Ellis, Temple Court B’ld’g 
ST, PAUL, 
Northwestern Newspaper Unio: 
W. H. Remington, T ribune B’ld’ g 
Pioneer Press, 
A. F. Richardson, Tribune B’ld’ g 


-. be E, Van Doren, Tribune B’ld’g 
Globe....... C. E. Ellis, Temple Court B’ld’g 
MISSOURI. 


KANSAS CITY. 


World......S. S Vreeland, Vanderbilt B’ld’g 
ournal,...... W. W. Damon, Tribune B’ld’ g 
— ear G. E. Randall, Tribune B’ld’g 
ee S. C. Beckwith, Tribune B’ld'g 
Live Stock Indicator 
is C. Bush, Times B'ld'g 
ST. LOUIS. 
Amerika...... L. V. Urmy, Vanderbilt B'ld’g 
Chronicle,...... E. T. Perry, ‘'ribune B'ld'g 
Jy ere W, E. Scott, r1q Nassau St. 
Cf SR F. S. Gray, Tribune B'ld’g 


Post-Dispatch..M.H. Fischer, World B'ld’g 
Star Sayings...M. C. Reefer, Tribune B'ld’g 
Globe- ne 

ms ‘di; Lee Tribune B’ld'g 


Repnblic........ . Brooke, Times B’ld'g 
SPRINGFIELD, 
Democrat...... T. D. Taylor, Tribune B’ld’g 
MONTANA. 
ANACONDA, 
I on ov rsantce E, Katz, World B’ld’g 
BUTTE CITY, 
Miner,.....S. P. Palmer, Rhinelander B'ld'g 
HELENA, 
Herald. ......000 F. S. Gray, Tribune B'Ild g 
NEBRASKA, 
LINCOLN, 

State-Journal, J. E, Van Doren,Tribune B’ld’g 
OMAHA, 
World-Herald......R. A. Criag, Times B’ld’g 
| ere A. F. ‘Richardson, Tribune B'ld'g 
NEVADA. 

RENO, 

Gazette,.....S, P, Palmer, Rhinelander B’ld’g 
VIRGINIA, 

Chronicle....S, P. Palmer, Rhinelander B'ld'g 
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NEW MEXICO, = es DAYTON. 
ALBUQUERQUE. orning Times | HD), LaCoste,Potter B'ld’g 
" “ "Ng'¢ Evening News. 
Pee E. Katz, World B’ld’g + ane L V. Urmy, Vanderbilt B’ld’g 
NEW YORK. TOLEDO, 
ALBANY, Blade......... L, A. Leonard, Tribune B’ld'g 
MOR sis ianed Henry Bright, Tribune B'ld'g Commercial...... W. E. Scott, 114 Nassau St. 
Express... .S. S. Vreeland, Vanderbilt B'ld’g Express.......... W.E, Scott, 114 Nassau St. 
‘Telegram... A. F. Richardson, ‘l'ribune B’ id’ Se H. D. La Ceste, Potter B’ld’g 
Journal, ....S, S. Vreeland, Vanderbilt B’ld’ £ YOUNGSTOWN. 
BUFFALO. Vind‘cator H. D. La Coste, Potter B’ ‘Id’g 
i Henry Bright, Tribune B’ld’ ’S Tel we . 
a 7 . Craig, Times B’ld’g ee: 5. Veesend, Vester SI's 
Enquirer......... E. Scott, 114 Nassau St. OREGON. 
Express...... N. M. ‘Shemeld’ T whee B'ld’g aaeare 
Commercial... ..M. H. Fischer, World B'le’g Se eee 
was. ‘"..T. B. Eiker, Tribune B’ld’g Herald...... S. P. Palmer, Rhinelander B’ld'g 
BINGHAMTON, PORTLAND. 
Republican... .R. A. Craig, Times B'ld’g Oregonian ....S, C. Beckwith, Tribune Bldg 
Leader..... S$: $' Vreeland, Vanderbilt B’ld’g Telegram....S. C. Beckwith, Tribune B’ld’g 
COHOES. PENDLETON. 
Dispatch......0, L. Moses, Vanderbilt B’ld’g Tribune....S. P. Palmer, Rhinelander B’ld’g 
ELMIRA, SALEM, 
Telegram..A. F, Richardson, Tribune B’ld’g Statesman...S. P. Palmer, Rhinelander B’ld’g 
ROCHESTER, 
Herald,......N. M. Sheffield, Tribune B'ld’g aban crinicohisentana 
Democrat-Chr.nicle, BRADFORD. 
F, Richardson, Tribune B’ld’g Era.............. W. E, Scott, rr4 Nassau St. 


Post-Express..5. C. Beckwith, Tribune B’ld’g 
} eee SS. Vreeland, Vanderbilt B’ ide 
Union and ne 

{. H. Fischer, World B’ld’g 


Times.... . Mp. Thompson, 25 Broad St 
Vick’s ite uel i. P. Hubbard, Times B’ld’g 
“ SYRACUSE. 

Journal... eat Bright, Tribune B’ld’g 
Herald....... N. M, Sheffield, Tribune B’ld’g 
TROY. 

i ee Henry Bright, Tribune B'ld’g 
UTICA, 

Observer..... N. M. Sheffield, Tribune B’ld’g 
Globe...... A, F. Richardsou, Tribune B’ld’g 


NEW YORK CITY. 
L’Art De La Mode, 
F. W. Nostrand, Tribune B’ld’g 
Revue De a Mode 
F. W. “Messed, Tribune B’ld’g 
Les Mauveante Parisiennes, 
> Nostrand, Tribune B’ld’g 
Weekly Witness. H.P. Hubbard, Times B’ id’ 
Sabbath Renting, 
. P. Hubbard, Times B'ld'g 
The Club... .G. i “Lord, ‘Temple Court B'ld’x 
New York American Agriculturist, 
Geo. B. Brigys, Lafayette Place 


OHIO. 
AKRON, 
Democrat..... L. V. Urmy, Vanderbilt B’ld’g 
CINCINNATI. 


Commercial Gxzette, 
E. Van Doren, Tribune B'ld'g 





Tribune..... Sah S.C. Beckwith, Tribune B’ld’g 
i ee ..E. T. Perry, Tribune B'ld'g 
Enquirer .... t L. H. Crall, Times B’ld’g 
Vimes-Star...... 
COLUMBUS. 
— al ..N. M. Sheffield, Tribune B’ld'g 
ispatch,..S. S. Vreeland, Vanderbilt B'ld’g 


CANTON. 
News-Democrat.L.V.Urmy, Vanderbilt B’ld’g 
CLEVELAND. 

NES 6 aia cacna L. H. Crall, Times B'ld’g 
RES: c. J tillson, Tribune B'Ild’g 
Ohio Farmer... .C. Bush, Times B’id’g 
World........ Se. “Beckwith, Tribune B'ld’ g 


HARRISBURG. 
Telegram... A. ‘.. Richardson, Tribune B'ld’g 
ee .D. La Coste, Potter B’ld'g 
Star-Indepe - 

S. S. Vreeland, Vanderbilt B’ld’g 
i. ¥. Urmy, Vanderbilt B’ld’g 

LIBONIA, 

Park's Floral M@gazine, 

C, E, Ellis, Temple Court B'ld'g 


OIL CITY, 
Bettis. .ccccccse W. E. Scott, 114 Nassau St. 
PITTSBURGH. 
Se N. M. Sheffield, Tribune B’ld'g 


Chronicle-'Telegraph, 
C. }. Billson, Tribune B’ld’g 
Leader... .A. F. Richardson, ‘Tribune B'ld'g 
Dispatch........ T. B. Eiker, Tribune B'ld'y 
Commercial Gazette, 
E. Van Doren, Tribune B’ld'g 


Press..... .1.S. C. lieckwith, Tribune B’ld’g 
Times......S. S. Vreeland, Vanderbilt B’ld’g 
PHILADELPHIA. 
ee R. A. Craig, Times B’ld'g 
ee S. C. Beckwith, Tribune B’ld’g 
POTTSVILLE, 

Chronicle...... Henry Bright, Tribune B'ld’g 
READING. 
ee S. C. Williams, Tribune B’ld’g 
SCRANTON. 

Republican...N. M. Sheffield, Tribune B’ld’g 
BOONS 66g Seuss F.S, Gray, Tribune B’id’g 
Truth......S. S. Vreeland, Vanderbilt Bldg 


WILLIAMSPORT, 
oO ae A. F. Richardson, Tribune B'ld’g 


RHODE ISLAND. 
PROVIDENCE. 
fone Gaara uid Henry Bright, Tribune B’ld’ 'g 
ulletin,....... Henry Bright, Tribune B'ld’g 
Home Guard, G. L. Lord, Temple Court B’ld’g 
SOUTH CAROLINA. 
COLUMBIA, 
Register...... O. L. Moses, Vanderbilt B’ld’g 
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CHARLESTON. 
News and Courier, 
C. S. Faulkner, 23 Park Row 
TENNESSEE. 
CHATTANOOGA. 


Times,.....J. E. Van Doren, Tribune B’ld’g 


KNOXVILLE, 

Tribune........ T. D. Taylor, Tribune B'ld’g 

Journal.....J. E. Van Doren, Tribune B’ld'g 
MEMPHIS. 


Commercial, 
A. Frank ee Tribune B’ld'g 
R. A, Craig, Times B’ld’g 





S. C. Beckwith, Tribune B’ld’g 


NASHVILLE. 
Gospel Advocate, 


ichols & Holliday, Temple Court B’ld'g 
American... ]. E. Van Doren, Tribune B’ld'g 
Banner..... S. S. Vreeland, Vanderbilt B'ld’g 
TEXAS. 
AUSTIN. 

Statesman....S. C, Beckwith, Tribune B'ld’g 
DALLAS. 

(Ee J.D. eevee, Tribune B'ld’g 


Texas Farm and Ranch M 
i¢ . Bush, Times B'ld’x 
Times-Herald, S.C. eckwith, Tribune B’ld'g 


GALVESTON, 





a J. D. Lorentz, Tribune B'ld'g 
‘Tribune,...‘ . P, Palmer, Rhinelander B’ld’g 
HOUSTON, 

NG 9a5'5 6 «eal S. C. Beckwith, Tribune B'ld’g 
Herald....... L. V. Urmy, Vanderbilt B’ld’y 


FORT WORTH, 
.S. C. Beckwith, Tribune B’ld’g 


SAN ANTONIO, 


Gazette...... 


Express,.....S. S. C. Beckwith, Tribune B'ld’g 
Light,......S. P. Palmer, Rhinelander B’ld’g 
WACo. 

Day Globe...S. C. Beckwith, Tribune B’ld’g 
ae S. P. Palmer, Rhinelander B’ld'g 
UTAH. 

_ OGDEN, 

7 E. Katz, World B’!d'g 
SALT LAKE CITY. 
inte ctsgcepne C. E, Ellis, Temple Court 


‘Tribune..... $ 
Herald......S. P. Palmer, Rhinelander B’ld g 


VIRGINIA, 
RICHMOND, 


S. C. Beckwith, Tribune B’ld’g 


— ..N. M. Sheffield, Tribune B Id’g 
pd eoee gee H. D. La Coste, Potter B’ld'g 
ea. .J. E. Van Doren, Tribune B’ld’g 


WASHINGTON. 
SEATTLE. 
Post- re eX 
. F. Richardson, Tribune B’ld’g 
Telegraph. . a Beckwith, Tribune B’ld’g 
Press-Times. “S. C. Bec kwith, Tribune B’ld’y 
SPOKANE, 
S. C. Beckwith, Tribune B’ld’g 
TACOMA, 
beten.. rom . Beckwith, Tribune B’ld’g 
News.......5. “ Saee Rhinelander B‘d’ 


Review...,... 
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WALLA WALLA, 


Union- Journal, 
S. P. Palmer, Rhinelander B’ld’g 
WISCONSIN. 
MILWAUKER, | 
Sentinel....... S. C. Williams, Tribune B’ld’g 
News...... Perry Lukens, Jr., Tribune B’ld’g 
Evening Wisconsin.C.H. Eddy, 10 Spruce St. 
Journal,........ M. H. Fischer, World B'ld’g 
RACINE, 


Wisconsin iculturist 
ae 7c. Bush, Times Bldg 
wy laine oy 
LARAMIE, 

Boomerang..S, P. Palmer, Rhinelander B’ld’g 





BUILT ON HONOR. 
BincuamTon, N., Y., May 28, 1894. 
Editor of Printers’ Ink : 

Referring to the article in PRInTERS’ Inx of 
May 16, entitled, “Is It Right?’ I had de- 
cided to pay no attention to it, but, having 
received several communications of an inquir- 
ing nature from friends, as well as some of a 
different purport from some whom | cannot 
consistently call friends, have concluded to 
accept the general invitation contained in the 
article in question. 

Our trade-mark is an elaborated adaptation 
of that of Ripans Tabules, and was deliber- 
ate on my part. I one day saw the Ripan 
mark (from which the inner or center part of 
ours is adapted—and theirs by the way is 
black where ours is white and wice versa), 
and the longer I looked at it the more incom- 

lete and poorly balanced it appeared to me, 

said to myselt, “ Here’s the zerm of a trade- 
mark,” as is a trade-mark—“ here’s an idea in 
a very crude state, which I can take up and 
improve upon and by adding other ideas 
develop it into a first class trade-mark.’ I 
had been cudgeling my brains for a long while 
trying to think of some form or shape in which 
toembody the words “ Built on Honor,” which 
after all is really our trade-mark and all the 
rest merely the dress forit. I finally hit upon 
the form we now use, ‘The idea of the border 
was taken from that used by the Victor people. 
I supposed this was a stock border manufact- 
ured by one or more of the type foundries, and 
had no idea that Mr. Powell, advertising man- 
ager of the Overman Wheel Co., had a pro- 
prietary right in it. However, I secured 
Mr. Powell’s consent to use it, and have his 
very courteous letier to that effect. 

The article in Printers’ IK does not make 
clear to me whether I am charged with 
borrowing the words “ Built on Honor,”’ 
One of my correspondents mailed me the 
clipping from Printers’ Ink, and attached to 
it was the following tail piece cut from the 
1894 catalogue of the Warwick Cycle Co.: 


WARWICK BICYCLES 
Are Built on Honor. 


Thcre is on file among the records of the 
Binghamton Wagon Co. a document dated 
August 13, 1889, setting forth the intention to 
use the words * Built on Honor” in connec 
tion with “ Binghamton Wagons,” as a dis- 
tinctive appellation. I do not know or care 





when these words were adopted, if they were 
formally adopted by the Warwick people, 
though an inspection of the advertising of the 
two concerns for the past five years would 
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doubtless develop information as to which 


concern used it first, 

This is the history of our trade-mark, Be- 
fore registering it I obtained the advice of at 
least twenty different men —hard-headed, 
matter-of-act men—business men and even 
patent attorneys. With one exception all 
said, ** Go ahead and register it,’’ and I did. 

I do not now and never have felt that this 
action was detrimental to any one, I simply 
used the natural right of every man to improve 
onthings. There was no thought of gaining 
anything by reason of the advertising that 
might be given tothe Ripan mark, or of profit- 
ing through any prestige that the Tabules 
might earn. It is absurd to imagine that our 
idea was t», in any way, build ourselves up by 
walking in the reheeted light of Ripans Tab- 
ules. It is ridiculous to suppose that our 
trade-mark could in any way confound or di- 

vert trade from the Tabules Just imagine a 
person, seeing our trade-mark in the shape of 
a sign over some carriage dealer's door, step- 
ping inside, buying a ‘* Built on Honor” car- 
riage and swallowing i it, under the impression 
that he was taking one of Mother Ripan’s 
tablets, 

So far as “‘ theft’? and “stealing ’’ are con- 
cerned I have only to say that these are 
harsher words than disinterested writers usu- 
ally employ, There are people at Washing- 
ton, and some elsewhere, too, who contend 
and have contended that the proprietors of 
Printers’ Ink had practically stolen from the 
government during the time they were not 
compelled to pay the increased postage rate— 
but that does not make it so. Would 1 be 
justified in assuming that the fact that Print- 
Ers’ Ink was hatched in the same nest as 
the Ripans Chemical Co., and one or two 
other birds, had somewhat biased its judg- 
ment? 

Our trade-mark was not put out as a thing 
evolved from some one’s inner consciousness 
—either with or without the aid of a couple 
of ten-cent pieces (or was it a couple of thim- 
bles?), It is simply an improvement on an 
idea which, in itself, was nothing to us. Does 
every inventor “steal”? because he takes a 
crude idea and works it into practical shape? 
What a dead world this would be if either 
public opinion or the law frowned upon prog- 
ress and improvement, 

I believe our trade-mark is a good one—no 
less competent a judge than Artemas Ward, 
of Sapolio fame, has said so to me—(though 
he advised the adoption of something differ- 
ent), and I am mighty glad we have it. 

Hersert LoNGENDYKE, 
Sec’y Binghamton Wagon Co., 
Binghamton, N. Y. 


THE LADY OR THE TIGER? 
Office of the *Younc Men's Era,” 
The International Newspaper of the Young 
en’s Christian Association. 
Cuicaco, June 12, 1894. 
Editor of Prixtexs’ Ink: 

I notice that N. W. Ayer & Son are using 
a full page in some of the magazines to tell us 
that “Ihe short pendulum in its smaller are 
swings in exactly the same time as the long 
pendulum in its larger arc,"’ or words to that 
effect. 

The advertisement has set me to wondering ©¢ 
whether the writer didn’t know any better, or 
whether the mistake was an intentional and 
sensational one, made to attract attention. If 
the latter, it has succeeded in my own case, 
at least ; and still | do-not think the adver- 
tisement a good one. What do you think 
about it? Alsert Cong, 
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Classified Advertisements. 


Advertisements under this head, two lines or more, 
without display, 25 cents a line. Must be 
nded in one week in advance. 


WANTS. 
U® the Persian Corn Cure. 
PRocURE estimates of Dodd’s Agency, Boston. 


ta ST. NICHOLAS ana wants your 


tion, and deserves 
2 Cc polanabien bought 
; eard R, Eft, Bethiohem, Pas Pa. 

gs iad. Brush work 

in oil pny a Sta Tt Rs urtsboro, N. NY. 
| A eg cylinder p ressman wants posi- 
tion, country pref’d. ITY,” Printers’ Inik. 
Alu values Columbian Sempre iene (except 2c.) want- 

ed. CRITTENDEN & BOR .» Detroit. 
LLUSTR’D features for new: Ts and advrs. 
HARPER eg SYN., Columbus,0. 


AS wanted. Samplesand terms free. Send 
6c. postage. SWANK MFG. CO., Fremont, O. 
\ 7] ANTED—Orders, at 10 cents a line, for a 

weekly family paper ; 50,000 circ. proved. 
O. L. MOSES, 132 Nassau St., N. Y. 


pe ablis ished a, to take ope | gh 
daily paying 20 per cent. ress 
“Goo LANT,” care Printers’ Ink 
nd a position as advertising manager for 
some y,,f00d newspaper or business 
house. “STYX,” care Printers’ Ink. 
V TANIED —Agents to sell the Royal Fruit 
Picker. It does the work! A cng 
success! W. H. RAUCH, OCH, Wichita, Kansas. 


66 GuALL TALK ABOU’ ABOUT BUSINES A 
booklet tells about =F ree. 

FREMONT r TBLI3HING CO., Fremont, Ohio. 
ee ee AL ig ye ABOUT BUSINESS.” By mail. 
KR nts; cloth, 75 cents. FRE- 
MONT’ PUBLISHING co., Fremont, Ohio. 


yoke newspaper men to know the saving of 

time. labor and money caused by the prep- 

aration of cop t the Remington Typewriter. 

327 Broadway, New York. 

MAN, ional in the various departments 

of country journals, pr prac yy inter, wants 

situation as editor or man ould take in- 
terest. “STEADY,” Printers | Ink. 


j TRITER of advertisements wants an o pee 
tunity to make his work known. Will en 
682 De Kalb Ave., Brooklyn, New York. 














re on any terms. Address “ EAST STORE,” 


A N elegant embossed cover on a catalogue in- 
sures it from ar waste anaes. It is our 


business A design and execute. Write for esti- 
mates — ‘y TH, AXTELL & CADY co., 
Holyoke, 


F your time is worth a dollar a minute it will 
pay you to take enough of it to write us for 
atoeesen- . coviees zo ave a merchant <= 


advertise e your own 
HARPLR IL Le STRAT G "SYNDICATE, Solow. 
bus, Vhio. 


TEWSPAPERS, circulars, samples, etc., dis- 
A tributed in’ District of Columbia and ad 
oining States ; signs nailed up ; — wall, bul 
etin, barn and fence advertising si mailing 
and addressing. HERMAN J MARTIN CO. 
Washington, D. C. 


V 7 ANTED—A man who has had experience in 

the circulation department of large news- 
pay rs to take charge of a daily ana poreunity cir 
ation. This will be a rare ay 
rig y. Address Tas TOL E CoM 
Gta 60. Toledo, Ohio 


YOSITION wanted, country or small city pre 
ferred, by experienced reporter, terse and 
vigorous editorials, graphic ; writer, — 
cels at “ Write ups ” for advertise —s 
moderate. Or will do space work | by mai 
dress Box 6, No. 59 East 12th St.. New York. 
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FFORT, rightly guided, wins! Subscriber 
eo tab pe 5 Fe gy AE Ex- 
perienced—not born yesterday to reason- 
able offers to devote Wiens time. te, Weep as goad 
ort Py. condense write eds 
“ a U.,” Box 747, Portemouth. N" 





wa —Hardware Clerks, ine your 
—, by showing THE HARDWARE DzEaL- 


ERs’ MAGAZINE to your ware merchants 
and manufacturers. Subscription, $1.00 a year. 
mag Aa ‘or sample copy, terms, 


T. MALLETT, Publisher, 78 Reade 
Street New York. 
county seat where we are not now repre- 
sented. Men anak y ith local press pref 
Lot gga Only wideawake hustlers n 
ASSOCIATED TRADE & INDUSTRIAL 
‘ington, D. C. 
I WANTa ey ink artist to occupy a room 
in my office, A yo man who has had ex- 
LS oo. clear-cut wor! 
quickness in in ideas. Send samples and 
ven talk. CHARLES 
BATES, Vanderbilt Bldg., N. N.Y 
ws a id well ited n 
eand well acquain ew r 
vea selon of each "month 60 


| gg ae ae correspondents wanted at every 
er- 
red. Send references  aaeee envelope nee 
, 918 F St., Washington 

en oa gong and decorative a ok 
‘ how much m money hoe be made. Don’t call, 
Newspaper ma man, an experienced, 

man, wi can 


the sale of s ities to ne pers. Will prove 

time profi ly spent. A desirable opportunity 

for a publisher who is a hustler and can leave 
‘Address 


perineee for afew days at a time. 
SPECIALTY,” care Printers’ Ink. 


Conan WANTED—Everywhere ! 
Bright. youpg newspaper men run across 
s and news items daily oe are ex 
att Ink’s line [# Thi ust be 
All a items 
a sample item, and 
— name shall = pic on our —_ oy = 
you may receive the paper regularly an 
learn how to lend effective nid to ward makin, it 
better. dress all communications to PRI 
ERS’ INK, New York. 


——— +o 
MISCELLANEOUS. 
S* NICHOLAS. 


U= the Persian Corn Cure. 


| ape dealing with Dodd’s Agency, Bos- 








2 vorany 2 8 
ters’ Rollers. 
S"P. cabinet photograph a receive 
te miniature photos. G. F MNFTELD. Wind 
- 
SPECIAL WRITING. 
IVE tke editora rest. He needsit. My “ed. 


copy.” helps the locals. G.T. HAMMOND, 
Newport, R. I. 


rs Lom gees writing of any kind, ms for 
occasions, stories, essays, descriptive 
cles, address MARGRET HOLMES.” 91 


Highland Flace, Indianapolis, Ind. 


Sep $1 for Fourth r_. July poem and story 
(syndicate). ony 6 are not satisfactory 
= may have the dollar ack. Refer to re 
lis SENTINEL. MARGRET HOLMES,” 
Highland Place, Indianapolis, Ind. 
oo. oe 


NEWSPAPER INSURANCE. 

[= SURE 

ST. NI 

ILLUSTRATORS AND ILLUSTRATIONS, 
S* NICHOLAS. 





resent and future business by using 
HOLAS. 





Wor. ENGRAVING. Best ng | gly. H. 
SENIOR & CO., 10 Spruce St., 


RAWINGS and designs | 
illustration. 


s for aeios and 


E. LUTZ, East Andover, N. H. 





PRINTERS’ INK. 


BILLPOSTING AND DISTRIBUTING. 
R. H. JOHNSTON, Sgr 3 fietoater. 
1531 Franklin A it. Louis, M 
PREMIUMS. 
ae oa users, write to KUHN & CO., Mo- 


6é BS. 
25e.) Asano: SUPPLY CO., New 


UR cata! as the best premiums. HOME 
BOOK \OOMPANY, 42 won St., NewYork. 


5 ne machines half pblishers. 
Lists free AM. MACHINE C G0. Chicago. iil 


ee NICHOLAS colapennee Si 4. first an 
y so successfully that < first edition of 
the P - i number is all so! 
DREMIUMS Sewing mach Sees are the best. 
Will increase your a, FAVORITE 
CO., 342 Wabash Ave., ( Ave., Chicago, II. 


ont and snaaceiien will be well paid 
by contesting for the special premiums of- 








o’ Brownies” (rubber stam: retail 


ven,Ct. 


Published June 1. Six prizes off 
LAND PRINTER CO., — ae St. } 4 


A DVERTISING No VELTIES. 


De! > gee rates invariable in ST. NICH- 
USEFUL novelty for advertising your busi- 
used as dress 


ness, or ca remium. Ad 
R. K. TLLLER, Unadilla, N. a 


G EWING machines will boom your circulation 
wwe Oo =, rticulars and prices, FAVOKITE 
abash Ave., icago, IL 


the stately “ Grandfather.” Special designs 
made to order. H. D. PHELPS, Ansonia, Conn. 


EZZO FINISH. 120 photos, miniature cabi 
nets copied from ~~ ay 3 00. 
will be returned 25 for 
COPYING CO., Rectiose, D Pa 


OR the purpose of inviting announcements 
of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once for one dollar. 





Cilgcks ee kinds, from the humble alarm to 
N 


Cabinet 
AY’S PHOTO. 


—_+o+__—__ 
ADDRESSES AND ADDRESSING. 
S'- NICHOLAS. 


Gus for reliable list of dealers in any line 
WO in 


i exico and —— 1 American countries. 
ASSOCIATED TRADE & INDUSTRIAL PRESS, 
Washington, D. C. 
NAMES and addresses 4 taxpayers 


1 390 Fayette County, Iowa, printed a list 

£* CER. lot. Circulars and samples distributed. 
AKER, newsdealer, West Union, lowa. 
YERSONS who have facilities for bringing ad- 

vertisers and consumers into contact through 

lists of names and addresses may announce them 

in 4 lines, under this head once for one dollar. 

Cash with o 

I ETTERS bought, sold or sold or rented. Valuable 
4 lines of fresh letters always in <= tor 

rental. Write for lists ical let 

ters a awe © A. CEFF 

Dearborn St., Chicago, I 


———_+@e—___—_ 


STREET CAR ADVERTISING. 
A. J. JOHNSON, 261 Broadway, New York City. 
W 7RITE TO FERREE, F First National Bank 
Bidg., Hoboken, N 


po street car stain in New Engiend s ad- 
dress M. WINEBURGH, Times Bldg., N. Y. 


OR Street Car Advertising, everywhere, 
GEO. W. LEWISCO., Girard Bidg., Phil’a, Pa. 


Be inducements for advertising on the ele- 
vated railways New York, Brooklyn and 
street cars everywhere +h and original 
sketches free. COHN BROS., Temple Court, N. Y. 


rices. Med 
GWELL & Co. 112 

















ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


GE Dodd’s Agency, Boston, a trial. 


special adve: 
W. 4th St, 


regen for 
EWSPAPER = an a Perctetng 
Agency. 19 East 14th St., New York. 
gt ey ig ‘City and country rs. 
GEO. W. PIAck, 52 LACK, 52 Broadway, wv 
Cus. K HAMMITT, Advert Advertising,231 Broadway, 
N.Y., willserve you Oe cot men 
LEADING dailies, circ. 


; $9 ral 
10 FLETCHER ADV. AGENCY. Slevoland. o. 


F B°a: intend to advertise in any manner in the 
consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C. 


¥F you a to advertise any anywhere 
any time, write to the G ROWELL 
ADVERTISING CO., 10 , 10 Spruce St New York. 


ICKS’ New: r er Advertising Agency, 
H WILLIAM HICKS, Ra ON 
u St., New York. 


LIVE E Washington letter eter ty smears for ad 


vertisin; aper. rite us. 
HERMAN J.MA TINCO! ¥7902 7th 8t., “Wash., D.C. 


YONGRESS is in session. We are correspond 
ne oa and reporters | Sow fe powepepers all over 
Write us. RTIN CO., 

toon Fin 8t.. Washington, se Cc. 


‘YHARLES H. FULLER'S NEWSPAPER ADV. 

/ AGENCY, 112-114 Dearborn St., Chi , iil, 
Temple Court, New York Established 1880.’ Es: 
timates cheerfully furnished. 
Tk INTERSTATE ADVERTISING AGENCY, 
neral advertisers 


BD. G. CRANES, 6 
N. Y. dailies. “ 


a 








rms for Western 
pa eee We ae do our Woes: If you wish 
enter this field, write to 


SUPPLIES. 
AN BIBBER’S 
Printers’ Rollers. 
Zs for etching, BRU BRUCE & COOK, 19 
Water St., New ork. — 


A" DVERTISING IG supplies Seateeee = a noth- 
else w: Ty ST. NICHO 


‘|; ‘HIS 5 PAPER is ae with mace manufac 
ured b W. D. WILSON PRINTING INK 
pet t" a. 1 Spe ‘Spruce St., New York. Special prices 


WIKCULAR letters reprogi re pepees s and addresses 


inserted can scarcely 
tell it from mm genuine -~ + G. P. 
YE, Maso: Temple, Chicago. 


paren DEALERS- M. Plummer & Co. 

Beekman St., N. Y., sell every kind of piper 
used by printers’ and publishers at lowest prices. 
Full line quality of Printers’ Ink. 


Vy 7 ARD’S im iported note paper (“Old English 

Vellum se 20 cents pownd, cut any size 
Envelo to match. Send ha ALBERT 
B. KING, 87 and 89 William St. 


[ysvmores have covered a multitude of 
‘4 schemes and kept good faith. Our scheme 
your o ntlemen, and thus 


ousand ; and we'll — good — 
5,000 646 XX white envelopes, rong and 
enough for any 1 nee agen ses for’ $6.00(c ee k 
with order). itted to customers. 
Satisfaction or money bac k. Samples, 2c. stamp. 
LANDON PTG. CO., Columbus, Ohio. 


TO LET. 
ADVERTISING space in ST. NICHOLAS. 


TS LET—Front office in pallding: No. 10 Syrace 

£treet. Large and well lighted ; steam heat ; 
electric light; size about 25x40. Can be subdi- 
vided into seve offices. Rent, $50 a month. 
For further particulars address GEO. P 
RO ow ELL & CO. 





PRINTERS’ 
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ADVERTISEMENT CONSTRUCTORS. 
a NICHOLAS. 


CAaar service at Dodd’s Agency, Boston. 


J® TO-DATE ads. . They'll lease you. DU- 
PORT, N. Elm St., Westfield, Mass. 


ir Tr othe want a handsome little book, we will 
eer ves, printing and all. WM. JOHN- 
rs’ Ink Press, 10 Spruce St., N.Y 


W? F conta cee out more ads and better ones 
than other house in the business. we. 
JOHNSTON anager Printers’ Ink Press, 1 
Spruce St., New York. 


Bret BOOKS—All you do: send particu- 

lars. | write, illustrate and attend to print- 

. 5,000 books, 4 wie. £65 10, #90. 

oe ler ple like ’em. bh BRETT, 335 
ity. 


Central Park, West, N. Y. Cit N.Y. 
DON’T waste words. I write ads, circulars 
and such —. = I can cut columns to lines. 
ch are mable. I'd like hear 
y returned if one for. BERT 


‘ou. Mone: 
ES, Box , Brooklyn, N 


OOK of Ideas for Advertisers.” 50 illus- 

trations. 70 styles of ready-made ads. 

a << of type. nee ot, postaid. . 

ons. cen lan . DT 
MALLETT, lisher, or 38 Road xy. 


a Ds that — goods.” 


CHARLES Averts BATES, 
vane wee or" 


= 


yc 
from 
M. M 





' thinking, hearing, read reading, seeing, writing 
I ani talking about the best methods of secur- 
m3 business for my clients all the time. Natur 
“4 labsorb a good many effective ideas. Let 
y of “ Business ale” with 


y be- 
tween jobs. ad, # f it Mjon’t suit. Sour 
money back. TED SCA RRBORO, Box 63, Station 
W, Brooklyn, New York. 


U . 
veR 
D T 
A B I s 
y 
E 


M 
W. ENNES, K 
I N 


T 
P. O. Box 155, New York. 8 


U 
I AM either going to do a big business in book- 
lets or else there is a great amount of curios- 
in the masculine mercantile mind. I’ve had 
alot of requests for samples. The booklets are 
for insertion in letters and packages, or | pro- 
miscuous distribution. I wrote, de ed and 
had them printed. The 8-page one —_ = for 
5,000 ; the 2 page one, better ape awe ——_ 

ri did t) 
were 


for 5,000. I think they are both tw 

man who paid for them. They 

pe Th le lil eK 2. ——— Sumiiar Aa a to 

other pear e. they te 

pay: ARLES. MUSTIN TES, “Vanderbilt 
z+, N. ¥ “ Booklets that a busi 





ELECTROTYPES. 


AP one & you have received prices from eve 
one élse write me, telling just what you de- 
and see how much money A ba save you. 
E. T. KEYSER, ib Beekman St., 


Ge manufacturers’ prices wee metal. 

¥ Our — metal is the best on the 
market. facilities ; superior work. WM. 
T. BARNUM & CO., New Haven, Conn. 


TT best ad can be spoiled by a poor printer. 
We display ads so they w! -X. ot e JOHN: 

and also furnish electros. 

STON, Printers’ Ink Press, 10 corned Be uY 


NELLUTYPE is preferred by advertisers be- 
/ cause it is 10 per cent cheaper than other 
wood or metal base cuts; it is so | eht for mailing 
ci or zon save the cost of oa. Prints on 





1 as a special cut qe. actured by the 
and a celiuty pe machinery manufactu 
MAN CO., Baltimore, Md., U. 8 
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ADVERTISING MEDIA. 


OAs Oe Oe Samples free. Send ad- 
dress to M. COHN, 332 W. 5ist St., N Y. 


ONSTANT increase in circulation a what 
pays. OUR HOME, Ros Rose, N. Y., semi-mo. 


NER ear GUIDE. Mailed on recei pt ot 
STANLEY DAY, New Market, 


canaronie DEALER’S MeGaaiee. send 
for adv. rates and copy. 78 Reade St., N. Y. 


govas. the State of Indiana. 13 lading x J 
FRANK 8. GRAY, 12 Tribune Bidg., N. 


Trson dearer in PRINTERS’ a 
oe amount of $10 is entitled to receive 
the paper for one year. 


OMINION Newspaper List r List (60 week! Ts). 

D Paine co circulat n 2.286, CANADA ReapyY 
CO., Hamilton, On 

A zr ceinnaitemc Only = a per line ; cireu- 

lation 20,000. Best medium on earth. CRIPE’S 

COMMERCIAL REPORTER, Marion, Ind. 


HE OPTICIAN AND JEWELER guarantees 
circulation 25,000 co) oreeee each month among 
people who buy. $6 Maiden n Lane, New York. 


A DVTS. placed in each of 140 local weeklies ; 
Tbe. a line a week. Only one electrotype 
needed NION CO., 15 Vandewater St., N. 


E semmemadlt Own your own news- 
r. Send for estimates to PICTORIAL 
WEEKLI IES CO., 132 ‘Nassau St., New York City. 


T= METROPOLITAN AND RURAL HOME, 

N.Y., an cultural and family journal, is- 

sues over 500, monthly. It pays advertisers, 

20 CENTS a line ; 100,000 circulation ; AGENTS’ 

GRIP ; first issue June 12. P. O. receipts for 
proof. Space is going fast. | Box 229, Rose, N. Y. 

5, 000 MAIL BUYERS reached every month 

Better take a trip with us a’ 








5 cents 
Boll RNAL, , t- = ullers. AMERICAN HOME 


HE HRARTHeTORE 235 Broadway, N. 
-in-advance circulation of. any 
similar monthly in the United States. Send for 
rates and sample copy. 


° re Be ee MAGAZINE represents the 

reading rented of the South fully, 
& ine South is to-da: tter able to wey than 
any other section. Advertise there now 


AM culation” in newspapers ot “ ynows cir 

— means “ BUSINESS ” r partic- 
ress A. FRANK RICHARDSON. Tribune 

Bide, be a4 Yo Chamber of Commerce, Chicago. 


‘ *qj°R OLLY, er, Aree) yp HOMES AND HEARTHS 
pairs of aes see it 
monthly: household journal ; yearly, 


40c. lini 
to WATTENBERG’S AGENCY, 21 Park 


Row, Y 


(CBUnCH MAGAZINES. An effective medium, 

/ reaching published Philadelphia homes. Twenty 
——- ublished for leading churches by 
the Chure ace a Incorporated. 10 
So, 18th = Fe aeee Pa 


2 CENTS PER LI LINE—Sworn circulation of 

Manchester SATURDAY TELEGRAM for April 
over 70,000 per week. It pays advertisers. Send 
order for advertising to N. Y. Office, 517 Temple 
Court. C, E. ELLIS, Manager. 


Ts SILVER CROSS, —< 158 Ww. - St. 
the King’s Daughte onan 
ufacturers of Bon- —¥" say: “It "has been the 
means of introducing our goods into hundreds 
of cities where we were not previously doing 
business.” May we send send you a copy! 
PRATERNITY PAPERS—1 am special agent for 
all the official C leading bch: pers of the va- 
rious fraternal 0 nD 
18 of the best pa) 
nished on 





Y., is 


rders. One 
rs, will cost 
lists of oe. Royal A 
num, A. O. , Knights of Pythias and alloth. 
ergot tis clase Send for list and rate card. GE 
8. KRANTZ, Special Agent, 102 W. 14th St., N Y. 





BOOKS, 


ANGER SIGNALS, a manual of ag 


sx bs general advertisers. , by 
Address 
Spruce St. New York. 


PRINTERS’ INK, 10 


PRINTERS’ 





INK, 


FOR SALRF. 
ADVERTISING space in ST. NICHOLAS. 


A Dvastme with Dodd’s Agency, Boston. 


Bitte +2 


NAMES live farmers in rich county, 
5,000 $10. ARGUS, Stav Staunton, Va. 
BUYS 1 INCH. 50,000 copies > laa 
$3. 50 WOMAN’S WORK, Athens, G 
‘OR SALE—Dail. 
F Massachusetts Dally pewapap rhe recs “idk eer HU 
SETTS,” care of Printers 
N Y CABINETS ——s are dust-ti ne 
4 and Las how a prone, Vi us sizes. IT 
lists. Adve eed them. “HEBER WELLS, 
157 and 159 William ‘, New York. 
ANDSOME illustrations and initials for mag 
azines, weeklies and J poy ree. AMERT 


PAN ILLUSTRATING CO , Newark, N 


for! OR SALE—The Elk Rapid: Rapids (Mich SE 
Twenty years old. Fine job and advertising 
ee Republican town and comms I 
14 cause of selling. Address J. P. 
DAVIS, as above. 


FOR! SALE—Half interest in in My at high. 

m - aoe: gg, a. 4 
vertis um men 
alone worth $50 $5,000 5. a on 


o — —— jase a 
why one Lamy mi retire. ress “ P. C.,” 
care Printers’ L 


for SALE The undersigned owns, 
owned for twenty years, 124 lots in it part 
of Jersey City known as Marion, and wants to 
sell them all or . The buyer need not pay 
much money down: just ppm » to convey the 
i new man will . re 





NEWSPAPERS 
anv PERIODICALS. 


Advertisements under this hea this head, two lines or more 
wi "ie di jay. 25 my tine. With dis- 
lay or black fa 
3) cents a line: Must mt be ndnddod 
in one week in advance. 


CALIFORNIA. 


OS ANGELES TIMES leads in Southern Cali- 

4 fornia. Sworn circulation 14,000 daily 

Ts SOUTHERN MAGAZINE reaches all the 
and wealthy South. 




















CONNECTICUT. 


N ra) — paper covers Eastern Connecticut as 
well as THE Day, New London. 


weeny TIMES: Hartford, com 


THE HARTFORD TIMES. 
Wie O. Burr, Publisher. 
RuFvs H. Jackson, Bus. Manager. 
Daily— 12,500 circulation. 
The great advertising medit ayo" for reaching the 
Nut itmeg Sta State. 

Weekly —7,000 cir aeietiten. 

Advertising rates the ‘the chea: in the State, in 


proportion to circulation. You cannot afford to 
= ~ samc Send for sample copy and 











jauie LUKENS, Jr., New York Representative, 
73 Tribune Building. 

















PRINTERS’ INK. 


DISTRICT OF COLUMBIA. 


AMT advertisers FT dene in KATE FIELD'S 
WASHINGTON, D.C. 
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MISSOURI. 








H®8o EROLD DES GLAURENS, St. Louis, Mo, E Est. 
Cir 33,000. Brings reeu' 








GEORGIA. 


[a= ENTERPRISE, Sepltivie, Ga , all home 
print; 1,000 subscribers 








INDIANA. 
The Big Weekly of the West. 


The AMERICAN TRIBUNE, Indiana aopole, Ind., 
is the largest W EEK LY ot llabed indiana 


KENTUCKY. 


’ es ~ SOUTHERN MAGAZINE gets Southern 
business. 














QTOCK FARM, Lexington, reaches track sec- 

kK retaries. Anything to say to them 1 

"[TREWEEELY DANVILLE ADVOCATE covers 
the “‘ Blue Grass.” Annual rates, 10c. an inch. 





LOUISIANA. 


ue SIGNAL, Crowley, proves 1,250 cire’n. 6 
col., 8 p., all home prin and rates. 
‘i SOUTHERN MAGAZINE shows the great- 
increase in circulation of all monthlies 

who have not cut prices. 


MAINE. 


BANGOR COMMERCIAL. 


Polly average, nearly 5,000 copies. 
ly average, over 16,000 copies. 


The Daily and Weekly editions of the Commer- 
CIAL are larger than the corresponding editions 
of both the other papers in Bangor combined. 
and only one other paper ~ —— has as large a 
circulation ae the COMMER: 
J. P. Bass & Co., Publishers Bangor, Me. 
PERRY LUKExS JR., New York Kepreseniative, 
73 Tribune Building. 


MASSACHUSETTS. 


40 ¥ WORDS, 6t., 50 cts. ymca Brockton, 
Mass. Circulation 7,000 
EW BEDFORD ( Mass. ) JOURNAL. Daily aver- 
age over 4, member us when placing 
ads in Southeastern Massachusetts. 


MICHIGAN. 


phd! E “ CIRCULATION for 
r. a Line. py os copies 
ad proct of circulation free. 
DETROIT, MICH. 
































40.000 oxy 


“ONCE A MONT 


MINNESOTA. 


N INNEAPOLIS TIDENDE bas the la 
i culation of any Norwegian-Danis 
in Minneso' 


The Housekeeper, Minscapelia, 
Circulation, Pays Advertisers. 


yor 
D OT ahiiies to-day, 75, 
The most prosperous city city int the country. 
THE NEWS (EWS TRIBUNE 
IS ITS ONLY MORNING NEWSPAPER. 

Published every pod in the year. It is the 
leading and largest circulated newspaper at the 
head of the lakes. 


PERRY LUKENS, In., 
73 Tribune Building, N 








st cir- 
paper 








bastern Re resentative. 
. ¥. City. 


THe HOME CIRCLE, St. Louis, 1 Mo., is <=. best 
advertising medium West. 75,000 

mw Pag Sy month. 50c. per Aa line. Estab- 
8. 


} EROLD DES GLAUBENS, St. [oais, Mo. Est. 
1850. Circulation, 33,000. results. 
Our Catholic Premium f -  R of which over 
50,000 copies are distributed, is the most 
some book of this kind padlished. and brings re- 
sults to advertisers. For specimen copy and 
rates address us. Ready for press July 1. 


NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - 15,500. 
Advertisers find (fT PAYS! 


NEW YORK. 


St NICHOLAS. 




















‘Sages trial lines 25c. in Watertown (N. Y.) 
H aders. 


ERALD—30,000 re 


re any good business it will pa: 
CHRISTIAN ADVOCATE, New Yor! 


OWELL accords THE Lz Roy GAZETTE largest 
SW weekly circulation in Gepesee Co., N.Y. 


NEW5uRGH. N. Y. Pop. 25,000. The leading 
newspaper,daily col pal weekly JOURNAL 


100 000 Re arne'a | line. AGENTS: 
GRIP, Box 229, Rose, N. Y 


Nh LADIES’ WORLD has had a 
circulation (January to June, inclusive) of 

363,750 copies per issue. No sample copies, but 

all ‘circulation paid for in edvance. Circulation 

will be still larger for last half of '9. Send for 

© cong am a an estimate. 8S. H. MOORE & CO., 
ew Yor 


;)_ M. LUPTON’S popular periodicals, THE Pzo 
* PLE’s HOME JOURNAL and THE ILLUSTRATED 
Home Guest. Sworn circulation, 500,000 comme 
each issue. Advertising rates, $2.00 per agate 
nae, less time and 5 discounts. rr ome 
copese and further rticulars address F. 
poate Na AS 
HE TROY PRESS. H. O'} o’R. Tucker Astrictly 
Eight pages. Ad- 


New York office 





to use THE 
City. 




















id average 








high grade family daily. 
vertising service the ‘best. 


11 Tribune Building. 
ADVERTISERS “ Keep your eye on 
GODEYS” 


because the ——- a are getting, 


<2 a. = price of 1,”” 
which means—“ Practically your chojee of any 
American Periodical Fr 


‘Urs’ 
always commands 
attention and any 

advertisement in it is 
pretty sure of a reading. 
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A COMPARISON__—__——.~ 


During 18938 the New York EVENING 
POST contained % per cent more cash 
advertising than any other evening 


per in New York, a visible concession 
to its superior value as an advertising 





PRINTERS’ INK, 


OKLAHOMA. 


Ore an its issue of July 18th PRINT- 

me pe will pelts an article on the sub- 
ject: papers shall an advertiser use to 
reach the people of Oklahoma!” Contributions 














EW R poet eat its issue of June 27th PRINTERS’ 
i inx will publish an article on the subject : 
“ What papers shall an advertiser use reach 
the pie of New York!” Contributions are 
invi from persons who deem _ themselves 
competent to prepare such an article. If use is 
made of any article sent in, response to this 
ue credit will be es and our cor- 
it wil titled to a year’s subscrip- 
tion fy PRINTERS’ INK in Atta for service 
rendered. 


pe8uisH ERS SILVER Cross, 158 W. 23d St.,N.Y.: 


GENTLEMEN :— April 23, 1894. 
We wish to congratulate you upon the great 
improvement in your paper and we are pleased 
to state to you our belief in its value as an ad- 
vertising medium, going as it aose to such a se- 
lect and desirable constituenc It has been the 
means of introducing our ; in hundreds of 
cities where we were not previously doing busi- 
ness. Yours very truly, CHILDS & CHILDs, 
Mfrs. “‘ Bon-Ami” Soap. 


NORTH CAROLINA. 


THE CAUCASIAN leads in the State. Has the 
largest paid-up subscription. 
peruse ADVOCATE, Roxboro and Gordon- 
ton, N.©. Populist mcg weekly. Sup- 
lants the Busy i very State and Terri- 
ry except two. rst an 5e. a line. All 
subsequent, 25c.an inch. No less. 
ORTH CAROLINA~—In its = of July 4th 
ERS’ INK will publish an article on the 
subject: ‘What papers shall an advertiser use to 
reach the poopie ON North Carolina?” Contribu- 
tions are invited from persons who deem them- 
selves competent to prepare such an article. If 
use is made of any article — in, in response to 
pos invitation, due credit will be given, and our 
ndent will be entitled to a year's sub- 
script on to PRINTERS’ INK in payment for serv- 
ice rendered. 


NORTH DAKOTA. 


ORTH DAKOTA — In its issue of 7 4th 
PRINTERS’ INK will Lape an article on 

the subject :“ What papers shall an advertiser 
use to reach the people = Rowth Dakota?” Con- 
tributions. are invited from persons who deem 
pare such an article. 

If use is made of any article. sent in, in response 
to this invitation, due credit will be given, and 
our correspondent will be entitled to a year’s 
subscription > Saran ’ INK in payment for 


service rende 
OHIO. 


USKINGUM FARMER for Southeastern Ohio. 
$6 an inch this year. Zanesville,O. en 
HE TOLEDO EVENING NEWS leads its com- 
petitors in local circulation—10,000 daily. 
oO O— In its issue of July 11th PRINTERS’ INK 
Wee — an article on the subject: 
paspers ll an_advertiser use to reach 
the pe people of Ohio 1!” Contributions are invited 
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tion, one credit ] be given, and our corre- 
sponden t will be entitled to a year’s subscription 
pA ’ INK in payment for service ren- 
ered. 





Ys ie? the Americans who tickle Mother Earth 
with a hoe are very much tickled with the 
AMERICAN FARMER AND FARM NEWS is proven by 
the fact that a a circulation of this model farm 
urnal is constantly increasing. The dweller in 
he rural districts appreciates a paper which, 


like the AMERICAN FARMER AND FARM News, will 
not take a snide advertiser at any price, but that 
gives a fair, square, plain guarantee that every 
advertiser in its columns is trustworthy and re- 
liable. 
say in 


a mager, 


f you are honest and mean what you 

Monel i come in with and we will be of 

fit to Pie GEO. S. BECK. Eastern 
ni93 World Bldg., New York City. 


are invi m persons who deem themselves 
prepare such an article. If use is 
made of any article sent in, in mse to thir 


invitation, due credit will be given, and our cor- 

respondent will be entitled to a year’s subscrip- 

po aoe PRINTERS’ INKin payment for service ren- 
le 


OREGON. 


O REGON~—In its issue of July 18th PRINTERS’ 
INK will publish an article on the subject : 
What papers shall an advertiser use to reach 
vited from of Oregon!” Contributions are in- 
persons who deem themselves com- 
petent to at enens such an article. 1f use is made 
ed any article sent in, _ response to this invita- 
tion, due credit will be given, and our corre- 
spondent will = entitled to a year’s subscription 
© ahead INK in payment for service ren- 
ered. 


PENNSYLVANIA. 


QCRANTON (Pa.) REPUBLICAN has the largest 
circulation of any Scranton | paper. 

















]PENNSYLVANIA~—In its issue of July | 2th 
INTERS’ INK will publish an article on the 
subject : “‘ What 5 panees vertiser use 
to reach the people of Pennsylvania ?”’ Contribu- 
tions are invited from persons who deem them- 
selves ee to a re such an article. If 
use is le cf any article sent in, in response 
to this invitation. Py credit will be given, and 
our correspondent will be entitled to a year’s 
subscription to PRINTERS’ INK in payment for 
service rendered. 


RHODE ISLAND. 


f her NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 circulation. 

NEWPoRT DAILY NEWS, a igh cla class paper 

A for best readers. Establish 


TEXAS. 


THe POST: Houston, texas, 


Has a LARGER REGULAR ISSUE? THAN ANY 
DAILY IN TEXAS, and is so guaranteed by Kow- 
ell’s 1894 Directory under a forfeit of $100. S.C. 
BECKWITH, Sole Agent Foreign Advertising 
New York and Chicago. 


VIRGINIA. 


) ) ARGUS, \, --4 90 quires— 
‘ S nearly double any other. Rates 


WASHINGTON. 


QEATILE TELEGRAPH 
‘ 





























SE ATTLE TELEGRAPH, the leading 
Democratic daily north of San Franciszo. 

T. RAINIER GLACiIER—Best adv. medium in 

the West. lic. a line. E. A. HERRICK, 

14-216 Jefferson St., Seattle, Wash 


WISCONSIN. 


| ge ELSIOR, Milwaukee. The leading German 
4 religious newspaper in Wisconsin. re 
I ACINE EVENING TIMES, Racine, Wis. Cire’n 
under oath exe’ds 2,000 paid copies each i issue. 
we AGRICULTURIST, Racine, Wis. 
Largest circulation of any English paper 
in Wisconsin 


SO. & CEN. AMERICA. 


)ANAMA STAR AND HERALD _ D. and w.; i 
at Panama ; est. 1849. Eng and Span. edit ons 
cover Mexico, Cent. and So. America. Ci we. 
ANDREAS & CO., gen. agents, 52 Broad St., a 2 
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The Press: New York 


The 1894 edition of the American Newspaper Directory,recently published by 





George P. Rowell & Co., is a revelation of how nearly perfect a newspaper 





directory can be made. For twenty-six years this book has been regularly 





issued, and it would seem, from a critical examination, that the publishers have 


put to good use the experience gained in previous years in the preparation of 





this latest volume. The edition for 1891 is better than any that has gone before. 





Its value may be appreciated when it is considered that the names and cireula- 





tion ratings of 20,169 newspapers and periodicals are given ; that of this number 











the publishers of the Directory guarantee the absolute correctness of the circula- 





tion ratings of 3,173 publications by a forfeit of one hundred dollars. The infor- 


mation was gathered between October 15, 1893, and January 15, 18%, and is 








arranged in an intelligent and systematic manner by States and counties. Sep- 





arate lists of class publications are included, such as religious, agricultural, me- 





chanical. etc. ; also a list of papers having more than five thousand circulation 





per issue. 


The practice of guaranteeing a circulation upon a publisher’s detailed state- 








ment, and paying $100 to the first person who proves it to be erroneous, carries 


with it to the detected publisher a conviction of something very nearly akin 





to lying. A realization of this induces many a publisher to hesitate before fur- 


nishing the Directory _with_ definite information, although he may make a 


among advertisers. These are frequently without date, and generally bear 





printed or typewritten signatures. Some papers are occasionally said to be 








entitled to a higher rating than the Directory accords them; but if this is ever 





true, it is only because every attempt has been unsuccessful to obtain informa- 


tion from the publisher in such form as would make it safe to hold him re- 








sponsible for his statement, 





3 The editor of the Directory invites criticism of the plan that has been adopted 


in giving circulation ratings. It may _be mentioned here that the Press is the 





only morning newspaper printed in the English language in New York City the 


cireulotion of which the editor of the Directory is willing to guarantee.—N. Y. 





Press, June 3d, 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors anp Pustisuers. 


“Ze Issued every Wednesday. Subscription 
Two Dollarsa year. Five pone a@ copy; 
Three Dollarsa “= dred. No back numbers. 
Py who desire to sub- 
InK for the benefit of their 
advertising patrons can obtain special terms on 
application. 
iar Being printed from aoe, it is always 
: ag to ler a new edi = 4%. w — 
copies for or a larger number ree dol- 
gories hundred. 


ta Except by special assignment, PRINTERS’ 

INK does not invite contributions from persons 

who expect the return of unused manuscript or 
to be paid for their contributions. 


tar If any person who has not paid for it is 
receiving PRINTERS a. Ss wha Mee some = 
has. Re ey op 


the expiration oft of n of the = re pal. =” 
Orrices: No. 10 Spr 10 Spruce STREET. 
CIRCULATION. 


Average for last 13 weeks, - 18,200 copies 








NEW YORK, JUNE 20, 1804. 








The new book for advertisers, which 
will appear in the near future and em- 
body the information conveyed from 
week 40 week in PRINTERS’ INK, in the 
short essays on ‘* How to Advertise in 
a State,” or to make a judicious selec- 
tion of the myriads of class and trade 
— published, can hardly fail to 

of practical value. Its publishers 
and editors have for nearly thirty years 
made a careful study of newspapers, 
their merits, influence and circulation, 
and for twenty-six years have annually 
compiled and printed the American 
Newspaper Directory, which, through 
all that period, has been the accepted 
authority upon newspaper statistics, 
relied upon as such by advertisers, 
newspaper men and others, and as 
much the basis of all other publications 
dealing with the subject as the United 
States Census Keports are the source 
of population, trade and agricultural 
statistics. Long experience as impar- 
tial critics, with no personal interest to 
advance, has placed the publishers in 
the best position for obtaining facts 
and drawing conclusions. Advertising 
is daily becoming more and more a 
matter of careful research and intelli- 
gent study. The successful advertiser 
takes advantage of the best informa- 
tion, selects the best mediums and ex- 
pends the necessary care and money to 
produce the right kind of advertise- 
ments. A book for advertisers con- 


taining later or better information, or 
in a form more available than what 





PRINTERS’ 





INK. 


has gone before, is certain at the pres- 
ent time to meet with careful attention 
from students of advertising every- 
where. 





In 1870 St. Louis had a larger pop- 
ulation than Chicago. 








In New Hampshire, Massachusetts, 
Connecticut, Rhode Island, New York, 
New Jersey, Maryland, Virginia, 
North Carolina and South Carolina 
the male population is less than one- 
half. In all other States it exceeds 
one-half, 





THE best newspapers are the best 
mediums for advertisers, This is an 
established fact. It is important, 
therefore, both to advertiser and pub- 
lisher that the best newspapers should 
be known and recognized as such. Any 
failure on the part of a publisher to 
sustain a just claim to pre-eminence in 
value is reprehensible. 


THE long list of New York special 
agents, printed on other pages of this 
issue of PRINTERS’ INK, illustrates how 
thoroughly the system now prevails, 
Just as soon as a new advertisement 
appears in the papers the advertiser 
may count on a call from most of the 
special agents. ‘hey are pleasant gen- 
tlemen, of good address, suave of man- 
ner, and each has at his tongue’s end 
the best possible argument why his 
papers should not be omitted if the ad- 
vertiser would command success. 





Essex County, Massachusetts, has 
300,000 people and publishes 73 news- 
papers, of which 15 are issued daily. 
The important manufacturing towns 
of Amesbury, Beverly, Gloucester, 
Haverhill, Lawrence, Lynn, Newbury- 
port and Salem are all situated in Essex 
County, and it is, therefore, with a 
good deal of pardonable pride that the 
Daily Evening News of Salem makes 
conspicuous the fact that, according to 
the ratings given by the American 
Newspaper Directory, the guaranteed 
issue of the Mews has exceeded an av- 
erage edition of 14,000 copies daily for 
a full year, a figure which is much larger 
than any other daily in the county is 
credited with. Itis interesting to note 
that, although some other papers in 
the county appear to regret that the 
News is not more modest about pro- 
claiming its great issue, none of them 
question the accuracy of its claims. 











PRINTERS’ INK. 


PEOPLE in cities and towns look to 
the hoardings as a source from which 
they can obtain graphic information on 
the subjects of local amusements, sher- 
iff's sales and great real estate deals. 
Advertisers are quick to appreciate the 
value of a medium which is calculated 
to receive general recognition, and as 
a consequence the hoarding, whose 
original scope covered only sheriff's 
sales, circus bills and theatrical notices, 
is now being extensively used by prod- 
uce merchants, dry“ goods stores, tail- 
ors and a host of others. 





THE posters used by the advertisers 
who utilize local hoardings are gener- 
ally of so excellent a character that 
they prompt commendation. The mar- 
velous scenic effects produced prove 
that lithography is not an _ inferior 
branch of the art of printing, but one 
that has few peers. The magnetic 
power of high coloring is taken advan- 
tage of in the modern lithograph, and 
the artists who design the theatrical 
posters especially, exhibit a boldness 
that stamps them as being uncommonly 
gifted in their art. 





THE secretary of the American Med- 
ical Publishers’ Association asserts that 
the classification in PRINTERS’ INK of 
medical journals as allopathic, homceo- 
pathic, etc., is not ‘* strictly correct,” 
that ‘Allopathic has never been adopt- 
ed or accepted by the regular physi- 
cians.” Webster says, ‘‘ Homceopathy 
is opposed to Allopathy,” and Stor- 
month says, ‘‘ Allopathy is the ordi- 
nary method of medical practice.” 
Webster appears to sustain PRINTERS’ 
INK, and Stormonth to be on the side 
of the secretary. As a general thing 
Stormonth’s view may be accepted as 
the right one. 





Out in Lincoln, Neb., there is a firm 
of smart business men, who advertised 
so liberally last year that they have 
been compelled to move into a larger 
and more commodious store. Since 
their change trade has increased so fast 
that they are now confident that no 
more advertising is needed. 

Next year some other firm will have 
secured a still bigger trade and store 
by advertising, and our friends of to- 
day will be forgotten. Then they will 
begin to advertise again; and learn, 
when too late, that it- takes a long time 
to get up steam when the fire has been 
once allowed to go out. 
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THOSE STATE SELECTIONS. 


Editor of Printers’ Ink: 

I have studied with interest your essays 
upon “* How to Advertise in a State,”” 

In my own experience of more than twenty 
years in placing some pretty extensive adver- 
tising and in advertising in every State, it was 
considered advisable, indeed necessary, to use 
the country papers asa basis. The plan was 
to prepare a list of all towns where one or more 

papers were published, to secure the best 
of these papers, and such of the dailies in the 
larger cities and towns as were best for local 
circulation. 

It appears to me from your essays that you 
discountenance such a plan, That you say in 
substance ; ** Select the best papers in towns of 
5,000 and upwards first; secure in these such 
papers as are shown to have the best local or 
general circulation in the list printed herewith, 
and if additional mediums are required select 
those in small towns, also herewith published, 
believed to have a circulation of more than 
2,500, or those with a guaranteed circulation 
of more than 1,000,”’ 

Am I correct, and if I am, do you advise, for 
example, an advertiser who wishes to cover 
Michigan to confine himself to the towns and 
newspapers shown in your article upon that 
State, which appeared in your issue of 
May 23d? What shall the advertiser do when 
he comes to Bay City with a population of 
27,839? The only paper you name there is the 
Michigan Union, a monthly of 1,800 circula- 
tion and the organ of the Woman’s Christian 
Temperance Union. Should not the adver- 
tiser rather use the daily 77zune, And the 
daily 7imes-Press, each with a circulation of 
more than 2,250? In Muskegon, 22,702 pop- 
ulation, you name no paper, et there are 
two good dailies there, 

In Jackson you name only the Jxdustrial 
News, a weekly, but should not the two 
dailies be preferred ? 

In Kalamazoo you name only the PAz/an- 
thropic Index, monthly, but surely you would 
advise the advertiser to use the two dailies 
which are not named, 

These instances may serve to illustrate my 
meaning, and it is not necessary to add others 
of the same nature which appear in the same 
State. 

It appears to me that while your essays are 
exceedingly valuable, they more nearly answer 
to the claim of giving *“‘some of the best 
papers in the State” rather than ** How to 
Advertise in a State.”’ 

I hope you will enlighten me. 

ANTIQUARY. 





The old plan was good enough in its 
way, but it has become “‘ antiquarian.” 
Now that paper is so cheap, and cir- 
culations so large, it hardly pays to 
use the country papers printing less 
than a thousand copies, except by con- 
tract with the co-operative companies 
that supply so large a proportion of 
them with ready printed sheets and are 
able to print an advertisement in a 
hundred or a thousand separate papers 
from one electrotyped advertisement. 

Even when a country paper consents 
to do advertising for a price that no 
more than pays the cost of composi- 
tion, its charge is frequently much more 
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than what it would cost to secure the 
same circulation in a better paper cir- 
culating hundreds of thousands. It 
remains true, now as heretofore, that 
an advertiser who wishes to advertise 
in a particular town or city must use 
the local papers. If he wishes to 
advertise in all of the towns where a 
paper is published, that is his own 
affair. Such an advertiser needs the 
American Newspaper Directory, and 
not an abridged list. ‘The advertiser, 
however, who wishes to-expend a 
limited amount of money upon adver- 
tising within any State, with the ex- 
pectation of obtaining the best results, 
will not attempt using papers having 
less than a thousand regular issues. 
He will find his advantage in making 
more liberal contracts with the great 
papers. It is for such that these short 
essays and abridged lists are intended. 
‘lo such they are specially valuable.— 
[Ed. Printers’ Ink. 
——__+o>—————_ 


THE EDUCATIONAL PRESS. 


The short essays and catalogues appearing 
in Printers’ INK from week to week, and in- 
tended to aid advertisers in makinga judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 
form, All newspaper facts and statistics are 
from the American Newspaper Directory for 
1894 

EDUCATION, 

Devoted to education in some form 
are 168 periodicals. Twelve are issued 
weekly, 11 semi-monthly, 135 monthly, 
2 bi-monthly and 8 quarterly. Pri- 
marily they are intended for the in- 
struction and improvement of teachers, 
but a considerable number is made of 
special interest to scholars and for the 
direct teaching of some particular 
branch, such as bookkeeping, stenog- 
raphy and_ kindergarten methods, 
They appeal to a large and intelligent 
constituency, and among certain classes 
of advertisers are regarded with favor. 

The following is a complete list of 
all accorded a circulation of more than 
1,000 copies each issue. 

Circulations to which the asterisk is 
attached may be relied upon absolutely. 


WEEKLIES. 
New York, N. Y.: School Journal.... 12,500 
Lexington, Ky.: Southern School....  4,217* 


Boston, Mass.: Frank Harrison’s 
Shorthand Weekly..... ......... 4,000 
Harrisburg, Pa.: Scho! Gazette..... 
Boston, Mass, : Journal of Edncation. 
New York, N. Y.: Browne’s Phono- 
ee Wee kly iedkees €eesees 


N. Y. Scho ‘oO 
Philadelphis ay Pa.: : Educational News 2,250 





PRINTERS’ INK. 


SEMI-MONTHLIES. 


Oak Park, Ill.: Intelligence.......... 9,635* 
Cincinnati, O.: Phonographic Mag’e. 5,335* 
St. Louis, Mo.: School & Home...... 59250 
Lansing, Mich,: School Moderator... 45300 
Allentown, Pa,:; National Educator. 3,800* 


MONTHLIES, 
Popular Educator, 63,150* 
Am, School Board 


New York, N. Y.: 
Milwaukee, Wis. : 





Journal bbaseS stron" Sebeseds 43,000* 
Boston, Mass,: Popular Educator,... 40,000 
Meadville, Pa.: Chautauquan. pasene 40,000 
New York, N.Y.: Teachers’ Institute 

and Practical Teacher......... 40,000 

RIES ison 0s deneaseses 36,550* 
Buffalo, N. Y.: Educator...........- 27,750 
Boston, Mass,: American Teacher... 17,500 
NewY ork, N.Y.: PhonographicWorld 17,500 
Boston, Mass. : Primary Education., 15,200* 

‘rank Harrison’ 's Shorthand Mag. 12,500 
Charles City, : lowa Teacher..,.. 12,500 
New York, MY: Univ ersity Mag’ne 12,500* 
Rochester, N. Y.: Educat’l Gazette.. 12,500 
St. Louis, Mo.: ‘American Journal of 

2 RGD SEITE 12,500 
Taylorville, Iil.: School News and 

Practical Educator...... ...... 10,361* 
Farmington, Me.: School World..,.. 9,000* 
Topeka, Kans,: Western School Jour. 7,883* 
Bloomington, I1l.: PublicSchvol Jour. 7,500* 
Cedar Rapids, la.: Western Penman. 7,500 
Springfield,Mass.: KindergartenNews 7,500 
Milwaukee, Wis.: Western Teacher.. 5,000 
Chicago, Ill.: Kindergarten Mag'ne. 4,000 
Detroit, Mich.: Book-Keeper........ 4,000 
Dillsborough, Ind.: School Herald... 4,000* 
Higginsville, Mo.: Am, School News. 4,000 
Indianapolis, Ind.: School Journal... 4.000 
——— City, Mo.: Schoo Journal, 4,000* 

ag ag Minn.: School Educat’n 4,000* 
New York, N.Y.: Penman’ s Art oe 4,000 
Syracuse, N. Y.: School Bulletin. . 4,000 
Waco, Tex.: Guardian S oadainaitee wiadd 4,000* 
Oakiand, Cal.: Pac. Educational Jour. 3,550* 
Mitchell, S MEMO. cccssccoes 2,965* 
Akron, O.: Educational Monthly.... 2,600’ 
Philadelphia, Pa: Univ’y Extension. 2.500* 
Boston, Mass, : Education........... 2,250 
Chicago, Ill: NationalStenographer. 2,250 
Dallas, Tex.: School Journal........ + 2,250 
Detroit, Mich.: Pernin’sStenograplier 2,250 
Great Bend, Kan,: Kansas Educator. 2,250 
Hampton, Va. : So. Workman & School 

WD vccnscctuauserebessesses 2,250 
Keokuk, la. : Central School Journal, 2,250 
Lancaster, Pa,: School Journal ...... 2,250 
Lincoln,Neb.: N.W. Jour. of Educa’n 2,250 
Louisville eg Educational Courant 2,250* 
Madison, : Journalof Education, 2,250 
Nashville, Te “nn: $.W. Jour. of Edu'n = 2,250 
New York, N. Y.: Educat'l Review.. 2,250 

Shorthand Review............... 2,250 
Omaha, Neb.: Shorthand World.... 2,250 
Kalamazoo, Mich,: PhilanthropicIndex 2,000* 
Cambridge, O.: Teacher............. 1,800* 
Rock Island, Ill.: Young Observer... 250° 
Chattanooga, Tenn,: So, Teacher... 1,200* 
Clarksburg, Va.: Public School Mirror 1.000% 
Collinsville, Ill.: So, Ill, Teacher, . 1,000* 
Greenwood, S$. C.: Palmetto Teacher. 1,000* 
Hopkinsville, Ky.: Indicator........ 1,000* 
Lebanon, O.: Gas-ooe...cccosecesess 1,000* 
Montgomery, Ala.: Educational Ex- 

change Journ: ie cpeddeinae: sieves 1,000* 
Norman, Okla,: School Herald. .... 1,000* 
Ottawa, Kan.: Chautauqua Assembly 

BO ES Ss ee ee 1,000* 

Sedalia, Mo.: ‘Teacher..........0+++ 1,000* 
QUARTERLY. 

Boston, Mass.: Boston Academy..... 5,000* 

The Popular Educator, New York, 




















stands at the head in point of circula- 
tion. The total output, each issue, of 
all above publications is shown to be 
more than 600,000. The 8g papers 
not included, because each of them is 
accorded less than 1,000, will aggre- 
gate nearly 50,000 more. 

The whole number of teachers of all 
grades in all institutions of learning is 
over 350,000, and the number of 
students over 14,500,000, 

EDUCATIONAL INSTITUTIONS, 

Sometimes classed with the educa- 
tional journals are 338 others, pub- 
lished by or in the interests of the par- 
ticular university, college or school 
from which it is issued. They are 
limited in circulation. Many, doubt- 
less, have not more than 100—some not 
so much. All credited with 1,000 
copies or more each issue are the 
following : 

WEEKLY, 


Manhattan, Kan.: Industrialist....... 2,200* 
MONTHLIES, 

Wasa, Tes. t Gea... .ccceeccsce ,ooo* 

Atlanta, Ga.: Bulletin of Atlanta Uni- 

VOTSRY ... 00 SeeePovccccees 2,250* 
Chicago, Me: Corpuscle. Li aa 2,250 
Bellevue, Neb niversity Star..... 2,000* 

Salisbury, N.C.; Living Stone........ 1,253* 
Washington, D. C.: Georgetown Col- 

lege Journal EOS teEbbaseatsdous 1,239* 

Warrenton, Mo.: College MI sces. cus 1,000 
; QUARTERLIES, 

Huntington, Pa.: Juniata Echo,..... 1,920* 
Cornwall-on- Hudson, N. Y.: Military 

|, eee 1,000* 
Vincennes, Ind,: University Press.... 1,000* 

DEAF, DUMB AND BLIND. 


There are 37 publications devoted to 
the instruction and entertainment of 
the above classes, all of small circula- 
tion. The only ones accorded more 
than 1,000 each issue are: 


Boston, Mass.: Mentor............ M. 1,280* 
Washington, D.C.: Annals of the 
ica ccewaie sdheesictes Q. 1,000* 








NEW JERSEY. 


The short essays on how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the Amer:can Newspaper Di- 
rectory for 1894. 

In point of population New Jersey 
is the eighteenth State. In area the 
forty-sixth. It is also the sixteenth 
State in the number of newspapers 
issued within its borders. 

The following is a complete list of 
the towns in New Jersey having more 
than 5,000 population ; 


PRINTERS’ INK. 















767 
EE EE Tt Sencesvess 181,830 
—— _ eae 163,003 
ALCTSOD,. .ccccee cocececececs 78.347 
Meicdb cuctockscpeedens 58,313 
Trenton....... vs svsontcessoe 
eMicsegcaceccases 00ss 43,048 
Elizabeth...... ehsubsegeeeen + 37,764 
Bayonne City.........0.s.00 19,033 
CEE, cscachpopecesvescess - 18,844 
New Brunswick............. 18,603 
Atlantic City........ opeceess 13,055 
PE tcsivestosiasess apaltee 13,028 
Bridgeton 
Plainfield, . 
Union..... 
PRESS BES 
Perth Amboy.............- + Q,512 
Phillipsburg 
So ERS 
Morristown....... 
Burlington........ 
Long Branch...... 
| ES 
Gloucester City. . 
ere 
ee 
No daily is issued at Bayonne, 


Morris- 


Iarrison, 
town, Long Branch, Rahway, Glouces- 


Orange, Millville, 


ter, Hackensack, or Salem; and no 
daily or weekly credited with over 
1,000 circulation is published in At- 
lantic City, Millville, Phillipsburg, 
Morristown, Burlington, Long Branch 
Gloucester City. Union has no 
paper of any sort. 

The following is a complete list of 


or 







the papers in New Jersey accorded 
more than 5,000 circulation : 
Jersey City. Evening Journal.. D. 12,500 
American Fireside....M. 75,000 
American Homestead.M. 75,000 
Am. Household Jour..M. 75,000 
Newark....Advertiser.... ..... D 
Evening News. 
PUMMES ccsccrccccesecs 
Sunday Call. . rr 
Trenton.,..Sunday Advertiser... .W. 8,999* 
Below is a complete list of the 
papers in New Jersey, not already 


enumerated, accorded more than 2,500 
circulation : 











tridgeton...... Evening News.... D. 3,600* 
Camden........ Courier D 
How eee ee eteeee ) 
WR. cnc tveces eee Seesee ‘ 
Elizabeth....... Journal....... ecvceD. 3,959" 
Leader ; 
Jersey City -News... 
Newark...... ..- Journal x 
N. .J- Freie Zeitung. > 4,000 
je 4,000 
Sunday Standard, Ww: 4,000 
Town Talk,....... O00 
Railroad Employee M. 4 300* 
ChiPhi Chakett, Bi- = 3,000% 
NewBrunswick. Home News........ D. 2,700* 
2 See Chronicle. ......... WV. 2,538" 
NewChurch Mes’er.M. 2,575* 
Paterson........ Evening News.. ..D. 4,200’ 
Press D, 3,218* 
Red Bank...... Register... . 2,512* 
l'renton........ Times 3,185* 
True American....D. 4,000 


Circulations to which the asterisk is 
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affixed, in the above lists, 
relied upon absolutely. 

The following is a complete list of 
the papers in New Jersey, not already 
enumerated, having a guaranteed cir- 
culation of more than 1,000 copies 
each issue : 


may be 





Bayonne Citv.. o—— Levendunbies W. 1,409 

Selvidere...... - Sete W. 1.335 

Blairstown 

Bordentown 

Bridgeton 

Deckertown 

i dccécctets< 

Englewood s 

Freehold........ ee ee W. 1,100 
Teranecript......00- W. 2,311 

Hackensack. .... Republican........ W. 1,446 

Hasbrouck Hxts.News-Letter....... W. 1,000 

Madison...... FN EP W. 1,:00 

Montclair.... .. MN cates oSaie-s W. 1,000 

Moorestown. ....Loose Spokes.......M. 1,275 


New Brunswick. Home 






Park Ridge. .....Foresters’ Magazine.M. 1,035 
Paterson........ Our Young Men....M. 1,500 
| ee er rn D. 1,700 
Constitutionalist,,.W. 1,900 

POORRVEIR: ...  PPOND. 0.06 ccvccns-ce W. 1,018 
Sas b00 Union Democrat...W. 1,388 
RE SumBeaM.... ccccee ‘W. 1,392 
Somerviile Sabie’ Somerset Democra!.W. 2,057 
Somerset MessengerW. 1,375 

Unionist Gazette...W. 1,475 

NEE, ocsvesns Amer, Eavle..Semi-M, 1,200 
Vineland........ Evening Journal,..D. 1,128 
Washington..... __ SON ‘Ww 2,000 
Westfield........ Standard,.........W. 1,100 
West Hoboken.,Leader,........... W. 1,200 
Woodbury....... Democrat, .»W. 1,500 
Liberal Press...... W. 1,100 


The Newark Zvening News is given 
a higher guaranteed circulation than is 
accorded to any other daily or weekly 
in the State ; and the second largest 
daily circulation is given to the Newark 
Times. ‘The Advertiser is the oldest 
of the Newark dailies, and is to that 
city what the Evening Post is to New 
York. ‘The highest weekly circulation 
goes tothe Newark Sunday Call, New 
Jersey is one of the most densely 
populated States in the Union, and one 
of the leading States in manufactures. 
It holds the first rank in the manu- 
facture of silk goods and trunks, and is 
noted for its, pottery, glass and crock- 
ery works. 


a 
NEW MEXICO. 


The short essays on how to acvertise in a 
State, now appearing weekly in Pints’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

In point of population New Mexico 
is the forty-third of the State or ‘lerri- 
torial divisions. In area the fourth. 
It is also the forty-fifth in the num- 
ber of newspapers issued within its 
borders, 
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The only town with a population of 
more than 5,000 is: 
MONI. Sedseccssi al i ae 6,185 


Jt is the Territorial capital, situated 
in a mining and agricultural region 
and in altitude exceeds Mount Wash- 
ington. It has two daily papers, but 
there is no daily in the Territory 
credited with as much as 1,000 circu- 
lation. ‘The largest daily issue, goo 
guarenteed, is given to the Albuquerque 
Citizen. It is the official paper of the 
county and claims the largest city, 
county and territorial circulation. 

Of the fifty-seven papers of all 
sorts, in New Mexico, only one, the 
weekly Stock Grower and Farmer of 
Las Vegas, is rated above 1,000. Its 
estimated circulation is placed at 2,250. 
Stock-raising and wool-growing are 
the leading pursuits in New Mexico. 
Las Vegas alone exports 3,000,000 
pound of wool — 





ILLUSTRAT ED A ADVERTISING. 
‘By F. A. Adams. 


The accurateness of the conclusions 
arrived at by the historian in regard to 
the customs of the ancients is daily 
being substantiated by material proofs 
brought to light by the excavations of 
thearchzologist. That advertising was 
known of and utilized for the purposes 
of the State and individuals in ancient 
times is no longer denied ; and the ob- 
ject of research is to determine in what 
essential respects the methods of the 
past differ from those now in vogue. 

In Rome the public notices were 
posted in the Forum ; in Athens, even 
at an earlier date, public notices were 
posted in the Agora; and Egypt fur- 
nishes us with, perhaps, the earliest 
example of public announcement mak- 
ing in ways other than by criers, 

As to individuals advertising them- 
selves and their goods, we have many 
instances cited in the classics, which 
prove, beyond peradventure of doubt, 
that the trades and professions have, 
from the most remote times, been 
symbolized ; generally such symbols 
were chosen as had a bearing upon the 
work the man had to perform, either 
as representing the tool with which he 
wrought or the material upon which 
he wrought. This custom was at its 
height during the Dark Ages, and not 
only were trades and professions dis- 
tinguished by symbolic signs, but 


families were named either after their 

















trade or after some characteristic of it 
which suggested itself as appropriate. 

The Roman artisan not only was 
compelled to have the sign of his occu- 
pation exhibited over his shop, but on 
every day which was not a public holi- 
day he was obliged to wear the sign of 
his trade. 

The ancients were thoroughly ac- 
quainted with the value of illustration 
as a means of conveying instantaneous 
and vivid impressions to the mind. 
The hieroglyphics of the Egyptians 
were derived from material objects, 
and in our own country the language 
of the Indian is chiefly composed of 
literal illustration and pantomime. 

There is a sound reason for using 
illustrations; it is found in the fact 
that a picture tells a story that is long 
or short, exciting or tame, just as the 
observer’s imagination is strong or 
weak, 


‘80 re} 
hoe moe 
ff (2 2 
5B \ x FR 
of KIS 
8 Btp 
£m | Hi 
mL xe 
A< HH 
ho f+ 
Me at BS th 
DX BK 
wit SH 
me T2 
KO 5 
=< 
a . 
4 
& VR 





Does it require any instructions to 
enable a young child to recognize the 
picture of a cat or dog in a picture 
book? It does, however, require 
training for the same child to be able 
to understand that c-a-t stands as a 
symbolic representation of a cat. 
From this we conclude that the appre- 
ciation of illustration is instructive, 
and hence more powerful than that of 
an unillust-ative symbol, such as are 
all alphabets. 

Illustrations force a meaning irre- 
sistibly upon the mind, for no one is 
so ignorant as not to catch at least 
a vague notion from an illustration 
drawn from material. objects. Man 
remains ever unchanged, so far as his 
passions and inherent failings and 
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virtues are concerned. It is not, there- 
fore, surprising that the practice of 
appealing by literal illustration should 
be proportionately as prevalent to-day 
as of old. 

When one declares that man has ad- 
vanced in civilization, it does not 
necessarily follow that he has under- 
gone a complete transformation from 
which he has emerged, freed of all his 
frailties ; and to-day the most effective 
appeal that can be addressed to a man 
is one that excites his passion ; an ap- 
peal to his reason will be secondary in 
regard to effectiveness. 

Man is the same in one clime as in 
another, in some primary character- 
istic. The eye of the cultivated 
European does not enjoy a beautiful 
landscape any more than does the eye 
of the untutored, and this leads us to 
the consideration of the question which 
prompted these remarks. 

A strange state of affairs existed for 
centuries in Asia. The process of 
printing, which emanated from the 
Magnolian, was allowed to remain in 
embryo, so far as the Chinese were 
concerned, and it was not until the art 
of printing had completed its circuit 
around the world, at each step gaining 
new glory, that the Chinese and Japan 
ese carried on printing to any extent. 














To-day the Japanese are making 
rapid strides in the advancement of 
their institutions, and they are elevating 
their nation to one of the first rank, 
To help accomplish this grand end 
they employ the powerful agency of 
the press, and now Japanese papers 
are of a very creditable order. It will 
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pe of interest to advertisers to learn 
that the merchants of Japan advertise 
extensively in their papers. The ad- 
vertising is done in a most modern 
fashion ; advantage is taken of illus- 
tration, and the ads here produced, 
which appeared in the /ij# Shinipo of 
‘Tokio, will furnish fodd for reflection 
to those who have not yet fully appre- 
ciated the value of illustrated advertis- 
ing. 


IS THE REASONING SOUND? 








A FEW REFLECTIONS ON ADVERTISING, 
INSPIRED BY PRINTERS’ INK. 


From the editorial comments on a 
recent article in PRINTERS’ INK, 1 
quote the following : 

‘*One can see that the readers of 
to-day are fast awakening to a realiza- 
tion of the fact that, by perusing the 
advertisements in their papers, they 
are put in a way of finding what they 
want with comparatively little trouble. 
Ads are now read with as much zest 
as is the reading matter.” 

This is a truth that ought to be self- 
evident to every observing person, 
whether they are interested in adver- 
tising or not. ‘The knowledge of this 
fact should quicken the interest of the 
observant advertiser to select such 
papers for the purpose of advertising 
his business as have such a hold on 
their subscribers that they are not 
only desirous of reading that which 
has been provided for their enjoyment 
and information, but by their character 
inspire the subscriber with such confi- 
dence that he is prepared to believe 
that whatever the paper advertises is 
of the same reliable character as the 
‘*reading matter.” Then indeed can 
they afford to find ‘‘zest in reading 
the ads.” It goes without saying that 
the following class of papers which 
are not valued by the recipient—such 
as those sent gratuitously, or a large 
sample copy circulation, or others sub- 
scribed for to get rid of the subscrip- 
tion canvasser, or those sent to the 
subscriber long after he has requested 
its discontinuance, or after the term 
for which he supposed his subscription 
to have been paid—cannot be put on a 
plane with those having permanent 
subscribers, or those that are bought 
from time to time, as each’ number 
comes out, and therefore the advertise- 
ments must suffer in the value of the 
attention that is given to them. Yet 
it is no uncommon thing for those 
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engaged in soliciting advertising to 
hear advertisers make a comparison of 
the advertising value of papers which, 
properly studied, cannot have any com- 
parative value for their advertisements, 
even when their rate per line is the 
same for each 1,000 of their circula- 
tion. This brings me to the next 
point that applies on this quotation. 
If the line of advertising is not in its 
main features of quantity and quality 
in harmony with the views of the 
readers of any paper, the advertiser 
cannot expect adequate results from 
his expenditure. That this is a very 
real objection can be proved in many 
ways, yet how rarely is it made a 
study by the advertiser. 

What is undesirable business, and 
where in such cases ought the line to 
be drawn? Perhaps the following 
will serve as well as anything to indi- 
cate the best policy to adopt. A man 
had to hire a coachman to drive his 
wife and children over a rocky mount- 
ain road, and asked each candidate 
for the position how near he could 
drive to the edge without falling over ; 
he received answers varying from one 
inch to a foot, until finally he found 
a driver who answered, ‘‘ Sir, I would 
drive as far away from it as.I could.” 
So that while no hard and fast line 
could be drawn as to what is an unde- 
sirable advertisement for any medium, 
or a specific reason given as to why it 
is unsuitable, if there is any doubt 
about it, let the advertising manager 
keep as far from danger as possible, 
and decline the offered business. Some 
undesirable advertisements enjoy the 
negative virtue that if they won’t do 
any good, they won’t do any harm; 
such ought to be as severely let alone. 
The writer had occasion recently to 
decline an advertisement that he con- 
sidered undesirable to the publication he 
represents. The advertiser, thinking 
it was declined on account of there 
being a doubt as to whether the article 
could accomplish what was claimed 
for it, offered to add in the advertise- 
ment a guarantee to pay $1,000 for 
every case of failure. He was promptly 
informed that, even if the business had 
been desirable, such a guarantee could 
not be inserted. There is no necessity 
for a guarantee once it is recognized by 
the reader that the advertisements have 
been obliged to pass the examination of 
competent judges, whose ethical stand- 
ard of pecuniary interest ought to ex- 
clude all advertisements that are unre- 




















liable ; advertising columns will then 
command respect and influence, ex- 
actly in the same way that the reading 
matter does in its editorial columns. 
When the day comes that advertisers 
will give due consideration to the 
propositions outlined herein, I would 
be inclined to answer affirmatively the 
question asked in an entirely different 
connection, quoting from an article 
signed J. B., in the same issue of 
PRINTERS’ INK: 

‘* They would be likely to make wiser 
selections of mediums, thereby secur- 
ing better returns from their invest- 
ments, and the more valuable mediums 
would be benefited, and the worthless 
ones be forced to suspend publication.” 

This side of the question interests 
the advertiser, whether he enters me- 
diums of his own selection, or on the 
advice of some oneelse. A new adver- 
tiser can hardly be expected to know 
much about reliable mediums, and so 
no more need be said than to put him 
on his guard to inquire into these par- 
ticulars. But when he enters:ithem on 
the advice of some one else, how often 
must we conclude that it was a case of 
the ‘* blind leader of the blind,” unless 
we conclude he knew better but did 
not live up to his knowledge. To put 
it mildly, we must believe that he was 
the former, for if he exercised due 
care, and advised his client to pass such 
carelessly edited publications, he would 
(by his advice) hasten the day wnen the 
worthless ones- would be forced to 
suspend. 

It is amusing to read that ‘many 
advertisers are liable to be mesmerized 
into giving business to indifferent me- 
diums,” and in the same article, quot- 
ing from a different writer, that *‘ a so- 
licitor is often able to convince me by 
evidence and sound reasoning that 
money invested in the paper he repre- 
sents is likely to bring substantial re- 
turns.”” The indifferent medium ought 
to employ a hypnotizer, if business can 
be secured in any considerable volume 
by such means, which conclusion is a 
matter of great doubt; as, although 
new advertisers are not familiar with 
the methods of weighing relative value 
of circulation, it is very generally 
found to be no easy task to secure “‘de- 
sirable business ” for a medium whose 
solicitor has not ability ‘‘ to convince 
by evidence and reasoning that his 
paper is likely to bring~ returns.” It 


is the lack of sound reasoning, or doubt 
of the evidence, 


that generaliy pre- 
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vents the solicitor from getting the 
business. And for an indifferent me- 
dium it is no wonder that there is lack 
of these two essentials, and the sem- 
blance of them is made to do duty for 
the real thing, to the ultimate loss of 
confidence of the advertiser in the 
solicitor’s statements, until he learns 
to know the truth. 

The advice must not be overlooked, 
that ‘‘a cold blooded general advertis- 
ing agent is usually less susceptible to 
a solicitor’s appeals than his client 
might be.” Nothing pleases better the 
““cold blooded general advertising 
agent” than such a client. If he is 
capable of resisting ‘evidence and 
sound reasoning,” of course he is not 
susceptible to ‘* hypnotic influence.” 
He is too cold blooded ; any hypnotiz- 
ing that has to be done, he is doing; 
and it has been shrewdly suspected he 
is the man who is not interested in the 
early suspension of worthless publica- 
tions. 

And in conclusion, if the solicitor 
who represents a paper which has 
regard to what it edits in its advertis- 
ing columns has ‘‘evidence that his 
paper is likely to bring substantial re- 
sults, and can by sound reasoning make 
that apparent” for any particular line. 
of business, he had better confine him- 
self to the lines that harmonize with 
the views of its readers, as indicated 
by the character of the reading matter, 
and not try to secure business which 
his paper cannot expect to advertise 
profitably. In which event he must be 
credited with seeking business for 
revenue only, and although he may 
consider such an experiment harmless, 
he will find, like the fool toying with 
an ‘‘ unloaded gun,” that it has a veri- 
table ability to go off, much to his sur- 
prise, and will some day enable some 
publisher to complete the record of his 
businers with the epitaph ; ** Did not 
know it was loaded.” 

‘THOMAS BALMER, 

Mgr. Chicago Office Ladies’ Home 
Fournel, 


ij 
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IF you are a scrupulous person you will 
always read all the advertixements in the back 
of your mayazine, as it is on the supposition 
that you will do this that you getitata price 
below the cost of production.— Kate Field's 
Washington. 








> 





AT THE little town of Lancaster, situated 
north of the White Mountains in New Hamp- 
shire, the news agent sells f rty copies of 
Muunsey's Magazine regularly, He says that 
everybody seems to want it. Unsold copies 
are returnable, but he don’t have any. 
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HER *“* HARTFORD PRIVILEGES.” 





The Hartford 7imes is responsible for the 
above artistic sketch. It asserts that its pages 
are thoroughly read, from the first to the last, 
and that its small advertisements on the last 
page are especially readable. 


AN ARABIC JOURNAL. 





KA 


WKAB {cS AMERIC. 
TES Stat SES auntica” = 


This cut is a reproduction of the heading 
of the only Arabic paper in America, It is 
published in New York, and circulates about 
four hundred copies among the 10,000 Arabic- 
speaking Syrians from Lebanon and surround- 
ing districts of Turkey in Asia who have 
residence in this country. About one-fourth 
of these people are resident in New York 
City. 


OUGHT TO BE SPANKED. 





The editor of the Beverly, 
Mass., Citizen has been de- 
tected in the indulgence of 
a practice that is resrehen- 
sible, to say the least, 

In his case it can hardly 
be called an error of youth, 

a eee See 
IS IT TRUE? 


It is claimed by the publisher of the Record 
that it has a larger circulation in the city of 
Philadelphia than any of its contemporaries ; 
that its circulation is equal to the combine 
circulation of any two other Philadelphia 
newspapers, and that it sends through the 
mails more copies than all the other Philadel- 
phia papers combined.— NV. Y. 7imes, June 
5+ 1894. 


For a considerable time it has been the 
practice of newspapers, even the best of them, 
to surrender any part of their columns for the 
use of advertisers. Inthe Sunday /imes, of 
Minneapolis, issue of May 2oth, may be secn 
an example of an advertisement priuted out- 
side the regular columns, on the border, some- 
thing after the manner long prevailing on 
magazine covers, While the practice remains 
unusual, it would be difficult to devise a 
method of making an advertisement more con- 
spicuous, 








BURNS IN BOSTON. 

The most unique advertisement that I have 
seen for some months is that of the X-Zalia 
Medicine Company, who are advertising ex- 
tensively a remedy for sprains, cuts, burns, 
bruises, etc., and of course no better place 
could be found to display the virtues of their 
remedy than on the high board fences sur- 
rounding the Boston Base Ball Association 
grounds. Thegreat South End conflagration, 
which occurred Tuesday and burned over 
twenty acres, started near the fence on which 
“* X-Zalia”’ was extolled in six-foot letters of 
black and white, and amid the smoke and 
chaos of broken timber, disabled fire us, 
tottering timbers, wailing women and children 
and disheartened men, that gigantic sign 
‘* X-Zalia Cures Burns”’ is very suggestive. 
Round and about the great fence all is desola- 
tion, but X-Zalia has proved itself true to its 
statements, ‘‘that burns vanish wherever 
X-Zalia goes.” 

I see that the company have had a photo- 
grapher taking pictures of the only standing 
remainder of the ball grounds—the great right 
field fence—evidently with the intention of 
using it for advertising purposes, 





Suaw. 





cial ties anaes 

Showman—To be a trainer of wild animals, 
my friend, requires absolute fearlessness—in- 
difference’ to peril—iron nerve. 1 am afraid 
you won't do, 

Applicant—I was a book agent five years 
and for the past ten years an advertising so- 
licitor. 

Showman — Would $250 a week be any 
temptation ? 
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EDITORIAL REMARKS. 
“To make a long story short,’’ observed 
the blue pencil, ‘* the way to sueceed ” 

“1s to do the work you are cut out for,” 
suggested the Scissors, 
** And stick to it,”’ 

N. Y. World. 


ON THE OCEAN, TOO. 


First Sailor—There ain't a sign of a breeze 
anywhere, and we are right in the course of 
the trade winds, too. 

Second Saslor—My, my! I wonder if the 
trade winds have stopped on account of hard 
times.—V. Y. Weekly. 





added the paste-pot.— 
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APPROPRIATE UNIFORM. 

Wife (in a fashionable store) —I wonder 
why all these salesladies are dressed in black ? 

Husband—I suppose because business is 
dead.— Fudge. 

Tue time will come when the advertising 
columns of a paper will be edited as closely 
and conscientiously as the news or editorial 
columns.—/’rogress, Washington, D. C. 

eS 


“I’m going to leave you,” the actress said, 
In a voice that was low and sad. 
“Ts it,” the husband dropped his head, 
“In ‘earnest, of or aor an ad? 2" —Kachange. 


CONSTANCY Is Is IMMENSE. 
From the Wahoo Wasp. 


The constant drop of water 
Wears away the hardest stone ; 
The constant gnaw of Towser 
Masticates the toughest bone. 
The coustant cooing lover 
Carries off the blushing maid ; 
And the constant advertiser 
Is the one who gets the trade. 
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Displayed Advertisements ’ $100 
50 cents a line; $100 @ page; 25 per cent Arthur S and | PER PAGE 
extra for specified position—if granted. for both 


Must be handed in one week in advance. ‘Pete rson ’s. Magazines. 


$3 UPERION Mochanien! Engraving. Photo x, F. E. MORRISON, Adv. Mgr., 


Co.,7 New Cham: 
500 TEMPLE COURT, N. Y. 
—Four Cents Per Pound. 
PRIN Uouneron fo Spruce St. New York. 




















BEST MENTION THIS PAPER 
NHALF-TONE WHEN YOU WRITE. 
PORTRAIT, I o 

Single cel., 


CHICAGO PHOTO ENG. CO., 18 Madison. 


POSTAL NOTES ABOLISHED. 
e only substitute that will accommodate or 
To CARDS. Indiepensaile toa mail business. | 
ING CARDS. ama) e88. 
—— imprint on cards free Address for cor aes "COMPANY 

















He ORD & CO., DeTRorrT, MICH. 


WE STATE FACTS when we say that the 


“NEW MODEL” WEB PRESS 


will print 9,000 to 12,000 












4 or 8-page papers per hour, 





not in spurts, but all the time. We can run it. 
Yours truly, 
A SMALL MAN AND A Bre Boy. 
> CAMPBELL PRINTING PRESS AND MFG. COMPANY, 
334 Dearborn St., Chicago. Metropolitan Bidg., 1 Madison pe New York. 














— 

















VOLUME 6 NPS (MLN.69) ANNE 
PRICE 25 CENTS ag YEAR J U LY 1894 em a wonse —_— 
Copyright, 1894, by the Gannett & Morse Concern. 








LOOK AHEAD. 
oft ie foenty S rt ae are a vequivet $0, to ~ an ge bd 


matl cars, @ 
thirty days more ‘ian be ‘ore am 
ypies reach their destina n ‘Sa taalaters ts 
E TIME for far-sighted ad 


lie their announcements. 
Fall seeds sown NOW in the rich fields cultivated 
by COMFORT will yield astonishing results. 
Space of us orof agents. The Gannett & Morse Concern, Publishers. Home office: Au- 
sta. Maine; Boston: John Hancock Building; New York: Tribune Building, Lewis A. 
eovard, Representative. 
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To Say Much . First Age, 2 
ABOUT ox oR 


first in circulation, first in 
the hearts of its readers, 


The Evening Wisconsin 


goes into the homes — the 
comfortable homes—of more 
families than do any two 
papers published in Milwau- 7 
kee. 


1 Ded | 


THE PEERLESS 
Vickery & Hill 
List. 


a 
YR 








band bed GB bd 


It pays advertisers every time, and general- 
ly brings big results. An advertisement call- 


‘A 
ing for 10 cents was recently inserted for one 5 i Fas 
month. The answers — <— than 1 cent Isn't this fact a matter of Lot 


each. 


We Do Not Need 
To Multiply Words. 


x 
vA 


much moment to advertisers? 
It surely should be ! 

THE EVENING WISCONSIN CO. 
MILWAUKEE, WISCONSIN, 








Rastern Branch Office : 

THE VICKERY & HILL COMPANY, 
Augusta, Maine. 10 Spruce St., New York. 

New York Office : 517 Temple Court. GEARS &. BEST, Magagee. 


NE Yes <x < y, ce tsa AeA 
C. E. ELLIs, Special Representative. | MDS EES EA 


The Troy Press—Why ? 


It is the most largely circulated paper. 
It is the only eight-page Daily. 
It is a high-class, clean-cut paper. 
Because It is a strictly family paper. 
It is the favorite with the advertisers, and 
One hundred other good reasons. 
TROY, N.Y. 
New York Office : - - - 11 TRIBUNE BUILDING. 


YASS SS SSS 


NA 
oN 


DA bed ba Bd bad BS bad 



















Five Dollars Each 
will be paid for 20 to 30 ac- 
Wanted cepted advertisements, size of 


magazine page (5% x 8 in.). 
For designs involving high- 
class illustrations, an additional price proportionate to 


character of drawing. 
Ali ads seat, pormesty re TADELLA PEN Co., 


“= aod tea particulars ig wd 74 Fifth Avenue, New York. 
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T™ TOLEDO 
BLADE 


TOLEDO, OHIO. 





The Daily edition has the 
Largest Circulation of any daily 
paper published in Ohio, except- 
ing only Cincinnati and Cleveland 
dailies. 








The Weekly edition has the 
Largest Circulation of any Na- 
ae hee is? tional Weekly NEWSPAPER 

published in the United States. 


Ae Ripanse Tabule. 


Mamma uses them for dyspepsia. 
Papa swallows one when he thinks 
he has eaten a little too much. 


For advertising rates in 
either edition, address 


Mamma says that 
My brother Jack 
Always wants one 


at night. 


Grandpapa 

Takes them for something 
That he calls constipation. 
He always takes two, and 
He says that ‘ 

They are very good indeed. 


But they can be 


Mamma gives the baby 
A quarter of one 
—for wind on its stomach. 


Aunt Jane. 


Takes them for headache. 
She dissolves hers in water 
And drinks it. 
You just ought to see the 
Face she makes 
—but it cures her headache. 


ips one under my tongue; 
And take one big swallow, 


And it is gone 
—always. 


What do I take them for? 
red 


ell! That is what 
I take them for, 
mamma says. 





When he comes home very late 


They don’t taste good, though, 


swallowed without tasting. 


She is'an old maid, you know, 


en I fill my mouth just full of water, 





THE BLADE, Toledo, Ohio. 
N. Y. Office, 33 Tribune Building. 








DO IN THE EAST, WEST 








YOU AND NORTHWEST? 
WANT 


REACH 
THE 


WASHINGTON, D. Cc. 
Will introduce you into 100,000 of them 
each week. 


The introduction costs only 70c. per 
Line to do it. 


Let us give you an estimate. 
Liberal Discounts on Time Orders. 


THE NATIONAL TRIBUNE, 


WASHINGTON, D.C. 











New York Office: 66 Pulitzer Building, 


BYRON ANDREWS, 
RESIDENT MANAGER. 











The Telegram, 


MANCHESTER, N. H. 





CIRCULATION 61,715 COPIES. 





The total number of copies of THE 
‘TELEGRAM printed and circulated dur- 
ing the thirteen weeks, three months, 
ending June 1, 1894, was 802,300, an 
average circulation of 61,715 copies 
each issue. This is a material gain 
since the newspaper directories were 
published. THE TELEGRAM has by 
far the largest circulation rating ac- 
corded to any newspaper, daily or 
weekly, in the State of New Hamp- 
shire by the American Newspaper Di- 
rectory for 1894, the recognized au- 
thority on newspaper circulations, THE 
TELEGRAM will pay $100 reward to 
any person who will prove that its cir- 
culation is not precisely what it is 
claimed to be. Circulation books open 
to all and additional proof furnished if 
desired.—LZditorial from Manchester 


Telegram, June 2d, 





Advertising Rates 
20 Cents per Agate Line. 





THE TELEGRAM, 


MANCHESTER, N. H. 





New York Advertising Office, 
317 TEMPLE COURT. 
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THE 


eC 


Successful 
Advertising 





IS NOT HARD TO FIND 
WHEN YOU KNOW 
WHERE TO LOOK FOR IT. 


NOTE—useE 
WILMINGTON (Del.) 
—use the MORNING 
NEWS (only morning 
paper in the State). 


PHILADELPHIA (Pa.) 
CALL the greatest fam- 
ily paper in Philadel- 
phia. 


EDGAR M. HOOPES, 
Manager Foreign Advertising, 





C. E. ELLIS, Manager. 





WILMINGTON, DEL. 
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The 
Printers’ K 
Ink 


Advertising 
Bureau. 


If you wish to so advertise “Be 

As to realize “BE 

The largest possible returns “BE 

From the smallest possible BE 
investment, 


The Printers’ Ink 
3 Advertising 
aN Bureau, 

10 Spruce St., New York. 





Your advertisement will be written by Printers’ Ink 
Bureau of Advertisement Writers. 


Illustrated by Printers’ Ink Bureau of Advertisement 
Illustrators. 


Set in type by Printers’ Ink Press. 


Inserted in papers selected hy the Editor of Printers’ 
Ink. 


Contracted for by the Printers’ Ink Advertising 
‘Bureau. 











Terms: CASH. Generally in advance. 
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Entirely Satisfactory. 


Stesescscsesosos 
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ASF wi AZ 
GLa SI NSANSIND RSP RSVR SP NSTI NSA NNSINSSTNNSD NINOS SLOTS : 
Re ; | 243% 
SN Business The Paper that Reaches ESS 
Sy Department The Homes of Baltimore. S KS 
NN SS 
S\ HL WSs} 
“« THE BALTIMORE NEWS. &: 
WER Ges 
Were ~ 
@ The Leading EVENING and SUNDAY Zar 
Az Paper of the South. bee 
At P Aa 
Oe Baltimore, June 6, 1894. SN 
NS (zs 
Be Mr. Wm. Johnston, New York: GS 
On , ‘ PEAS 
A Dear Sir :—The half-barrel of ink recently re- Be 
We, ‘ : _ yohay 
we ceived has been entirely satisfactory. Please send a 
Re . AN 
Rn us a barrel of the same grade, suitable to the con- La; 
Re . ‘ . 3 ves 
ae ditions as recited in our last letter, for which we way 
Sz P ney 
A inclose check herewith. Yours very truly, RN 
i Saree 
OR EVENING NEWS PUB. CO., os 
Me, <=) 
ae F. F. Peard, Bus. Mgr. eA 
WL 
Enc. one 
He q Dictated, F. F. P. 
FREES ee ee 
NAPALI ASN EAGAN EAGER NERS NG 
LR ASAE SARIN 
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To get my ink the buyer has to hand over the cash with the order. He 
can bu ~— ere else and be allowed from six to twelve months’ time. It is this 
eae —— + <0 —_ =~ ~ pointers, pose. * —y who are cece he 4 

eep so by buying News Inks of me. prices for News Inks, guaranteed 
the best in the world, have been and still are: 





P 500-pound Barrel at 4c., $2000 
250-pound Barrel at 4%4c., 11 25 

100-pound Keg at 5c., 5 00 

50-pound Keg at 5'<c., 275 

25-pound Keg at 6c., 1 50 











The foods are delivered at any railroad or steamboat in New York ss / and 
satisfaction is guaranteed. Printers who will give their pressman ha f the 
amount they savein buying of me will learn that the goods I send are the best 
News Inks he has ever used. I issue no circulars—have no specimens. All that I 
need is to see a copy of the paper to be printed, to know the kind of press 
and the temperature of the press-room; and, most important of all, 


A CHECK WITH THE ORDER. 
Satisfaction is Guaranteed Every Time. 








Address WM. JOHNSTON, 
Manager Printers’ Ink Press, 10 Spruce St., New York. 
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An Anxious Inquirer. 


J. H. BEAN, Daily, $8a year. 
Business Manager. Weekly, $1 a year. 


KNOXVILLE TRIBUNE. 


Established 1816. 








KNOXVILLE, Tenn., June 4, 1894. 
Wm. Johnston, New York: 

DEAR S1r-I have noticed your ink advertisement in Printers’ Ink. Your 
prices give a chance for a saving to newspapers. I have bought inks for a long 
time and I know that no man can tell how good or how bad a news ink is till he 
gets to using it, and I know, too, that an ink manufacturer can sell a ten cent ink 
and if he is mean enough to do so can send his eight cent ink to nine out of ten 
customers, and the customers cannot tell the difference. They all say as you do: 
“If it is not good, send it back,” but in the cases I know of when you want to 
send it back, the ink man wants to know if you are certain the trouble with the 
ink is not due to bad rollers, temperature of the press-room, a pressman who is 
tampered with, ete. If I should buy ink from you and it should not prove to be 
satisfactory, or as good asa ten cent ink 1 use, do you take the ink back, on my 
stating that it is not satisfactory? I always buy my own ink, have never allowed 
a pressman to determine whether an ink was satisfactory or not. A pressman 
never knows where my inks come from unless the barrel is mar xed by the fac- 
tory, and I am interested in buying a satisfactory ink as cheaply as I can. 

I will very cheerfully pay in advance for my ink if it is a satisfactory ink. 
It will pay me todoit. I buy atencentink. I can easily buy a seven and eight 
cent ink, but they are not usually satisfactory. 

If I buy your ink I want to know how much trouble I will have in getting you 
to make it good. 

I send you a copy of our paper. Respectfully, 

J. H. BEAN, Business Manager. 


— The Answer— 


When a newspaper man SAYS that my ink is not as good as any he can buy, 
I take it back. 

I have sold 25 tons of it since January and NO ONE HAS COM- 
PLAINED. I begin to feel confident that Iam making an impression on” the 
uk trade. I sell 





§00-pound Barrel at 4c., $2000 
250-pound Barrel at 43éc., 
100-pound Keg at 5c., 


50-pound Keg at 5iéc., 
25-pound Keg at 6c., 





My ink is just as good NEWS ink as can be bought anywhere at 25 cents a 
pound, Itis not a matter of price. 

My ink is the best in the world for newspaper work. That is all I claim for it. 

To make it certain that I can suit, all that I need is to see a copy of the paper 
to be printed, to know the kind of press used and the temperature of the press- 
room , and, most important of all, a check with the order. 


Address WM. JOHNSTON, Foreman Printers’ Ink Press, 
10 Spruce Street, New York. 
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T he Very Finest————~ 


= Job = 


= Inks = 


In one pound tin cans. 
In twelve pound lots. 


at $5.00 per Ib. ) 


Finest Wood Cut Black, . 
Bronze Blue, . ° ‘ 
Permanent Brown, . ‘ 
Crimson Lake, . . . 
Lemon Yellow, . ‘ ‘ 
Medium Green, . P ‘ 
Dark Blue, extra fine, ' 
Extra Job Black, ‘ ‘ 
Blue Black, f 3 . 
Carminated Red, . A 
Fine White for Mixing Tints, 
Printers’ Ink Cut, ° ‘ 


at 2.00 “ 
at 2.00 “ 
at 2.00 “ 
at 150 « 
at 150 “ 
at 150 “ 
at 100 “ 
at 1.00 “ 
at 1.00 “ 
at 100 “ 
at 50-“ 
$20.00 


These are the fine job inks in most common use. 
* With these on his shelf, any job printer may safely undertake any job that 


is likely to present itself. 


The prices are the usual net (pay in four months) prices. 





ALL FOR 


$10 


Send me $10, check in advance, and I will send you the whole dozen cans, 
delivered, boxed, at any express office, or railway or steamer in New York City. 


I have no other job inks. 


If you don’t want $10 worth, don’t write. 

If you don’t want to pay in advance, don’t write. 

Special terms for larger quantities of these, or any of them, but no special 
terms until you have bought the $1o jot, and learned that the goods are what 


you want. 


Address WM. JOHNSTON, Foreman Printers’ Ink Press, 





10 Spruce Street, New York. 
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CIRCULATION, 
BY STATES, 


FOR WEEK 


ENDING 


June 9, 1894. 





W: oming 
Indian Terri 
Tilinois...... 
Nevada. 





tory. 


f Columbia. . 























THE 


Colorado Sun, 


N. EISENLORD, Manager, DENVER, COLO., 


2 delivered every afternoon and Sun- 

day morning to subscribers in Den- 
ver and all Colorado and Wyoming 
towns at 35 Cents per month. This 
accounts for the fact that the Sun 
enjoys to-day a larger circulation than 
any other afternoon newspaper between 
Kansas City and San Francisco. THE 
SUN owns the exclusive morning apd 
afternoon franchise of the United Press 
for Denver; all matter is set on the lat- 
est improved typesetting machines, and 
two perfecting presses are required to 
produce its daily issue. 

Publishes more ** want ads” than any 
other paper between Chicago and San 
Francisco. 

THE WEEKLY COLORADO SUN 
has no competitors. The “ old timers” 
in Denver wanted $2.00 a year for their 
weeklies—TH E SUN published a better 
weekly for 50 cents a year; hence its 
success. No newspaper in all the Rocky 
Mountain region claims one-sixth the 
circulation of THE WEEKLY SUN, 
which has had, for more than a year, 
four times the combined circulation 
of the weekly issues of the three “old 
timers” in Denver, 


“ JUDICIOUS ADVERTISERS 
APPRECIATE A GOOD THING,” 





THOS. D. TAYLOR, 
Manager Eastern Office, 


TRIBUNE BUILDING, NEW YORK. 








| 
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WRINKLES 
REMOVED PLAIN 


rrom EMPTY , 
purses 


By using the advertising columns of the leading 





afternoon paper in the State of Ohio. 


CLEVELAND “°° 


32,263 


H 
WO R LD = a : voce 
lation Coveri 
Every leoee, 1093, | PURELY ON 


ITS MERITS. 
























TELLS mw Me 





YOUR STORY 10 
MONEYED ~~ 


Mm MY PEOPLE. 


The most conservative advertisers say it yields the best 
returns. It is alive paper and attracts live business men. It 
is thoroughly reliable, bright, able and always newsy. 

Up-to-date advertisers are alive to its 
worth. It is an influential paper of high tone. 

An Ad in the CLEVELAND Wor Lp is like 


INE 
TRIB BUILDING 
NEW YORK 


S.C BECKWITH 


ROOKERY 
GHICAGO. 









a good salesman—gets public attention and 
pleads for your wares like a commissioned 


drummer. 
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22) a CT Gy 


! H.LPITTOCK 
MANAGER# TREASURER 
















H.W.SCOTT 
EDITOR 





ee. 


Daily. SUpdoy an Week ion 
publis 
Port! nd, on gory. 
Hatt 


* Established for nearly halfacentury, 
The Representative of a larger field than ts 
covered by a single paper anywhere. * 


“Without a parallel iy Anyerica.” 
































‘ 
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TELEGRAM 


All Messages taken by this Company are subject to the 
conditions printed on back of this blank, 





ae 











‘OHM 0. STEVENS, 
Secretary 


ALBERT B. CHANDLER, 
President aod General Manager. 








Send the following message, subject to the eonditions on back, which 
are hereby agreed to. 


189 




















MSTERDAM, June 19 —Early sesterf. 
£ as train No. 5, the western express: of 








rr: 
hic 
8 O0- 


city 


® tem- 
ained his 
He then 


ng had to 
trom the 
id thet 


tyn 








Jentral Hudsen Railroad, was pas. 
throuch this city t-e engine ran over a dytia,. 
mite cartricge. The windows of the cau were 
blown out and the engin-er and flreman had 
their faces filled with pieces of broken glass. 


TELEGRAPHIC ANNOUNCEMENTS, 





A Modern System, Producing Imme- 
diate and Profitable Results. 

New York, June 19.—Business information 
of a legitimate character, possessing general 
interest to the public, can be placed through 
us, as pure telegraphic news matter, in one 
thousand of the most prominent a popers 
and appear simultaneously in the first issue o 
each after the order is received by us. Charges, 





which are very moderate considering the very 

valuable quality of the service, will be made 

known.on application. For further informa- Anew fast 
tion address The Geo. P. Rowell Advertising | terday by the 


Co., 10 Spruce Street, New York. way between 


being redu 
and slow 
Chicago 5 
raven 


thant! 





THE SCOTIA IN A GALE, 


She Shifts Her Cargo and Puts Into Hall- 
fax with a Bed List to Starboard. 
Haxiras, June 19,—The Anchor. line steam 
Scotia, from Trieste for New York, arrived 
this morning wiM.a bad list Wal 
HH] le't Tri 




































